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ABSTRACT
THE IMPACT OF VISUAL IMAGERY UPON CONGREGANTS'
INVOLVEMENT IN THE SERMON
by
Daniel Malcolm Bilkert
The purpose of this research was to evaluate the ability of electronically-
generated visual imagery to complement and enhance the preacher's spoken word
allowing congregants better involvement with the message. This study was a
quantitative, quasi-experimental study utilizing two churches and two groups within
each church, one control and one experimental.
The analysis of data collected from the Personal Involvement Inventory
determined the impact of visual imagery upon the sermons' ability to involve
congregants. The findings of this study help local churches in their dialogue concerning
the perceived ability of technology to enhance the ministry of proclamation.
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CHAPTER 1
OVERVIEW OF THE STUDY
Background
In 1985 I began my ministerial career as the associate pastor of a declining United
Methodist Church. My responsibilities were varied, but much of my time was spent
working with and nurturing the senior high youth. In the two years I worked with this
population, I was introduced to a cultural phenomenon called MTV (Music Television).
I did not have cable TV, so I could not access this captivating combination of
music and image. When I had opportunities to view it, I was appalled at the corrupt
video images that paraded across the screen. What I failed to grasp at that time was how
deeply imbedded the marriage of words and images was becoming in our culture.
MTV began a new movement in the music and cable industry. Copycat programs
began to appear on other cable channels. The marriage of words and images was not
limited to various genres of rock music; the music video experience also spilled over into
country music in all of its expressions. Soon the Christian music industry followed suit.
Even today as I write in a seminary study carrel, two Christian music cable channels are
available to me through the seminary media network. They provide stirring images that
enhance the lyrical content of the music.
In 1996 I was exposed to a broader application of images and words. At a three-
day conference at the Ginghamsburg United Methodist Church (GUMC) in Tipp City,
Ohio, Senior Pastor Mike Slaughter demonstrated how GUMC used images and words to
reach a growing number of image-driven people. Slaughter introduced a message on
integrity that his worship development team was working on for the upcoming weekend
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worship services. I have never forgotten what I heard and saw.
The message began with a recent USA Today article projected on a large screen.
The article was about the negative impact of divorce on children. Slaughter summarized
the piece and spoke of a movement of men committed to keeping promises made to
families. The name of the movement was Promise Keepers. "Watch this clip," said
Slaughter, and suddenly I was transported to a football stadium filled with men. As the
camera panned with a fisheye lens, the booming and prophetic voice of Dr. E. V. Hill was
heard calling men to be men of integrity. The video clip ended but tears continued to roll
down my face. My mind was held captive, my heart moved to tears. Though it was only
meant to be an example, I was ready to open my heart to God and renew my commitment
to my wife and children. I had experienced the power of ideas united to words and
images. I had witnessed a mutation of the traditional sermon, the birth of a new
homiletic.
I had no immediate access to the technology used by GUMC, but they had planted
a seed in my preaching heart. As this seed grew, I noticed the increased use of Power
Point slides and moving images in news reports. Even comedians like Jay Leno and
David Lettermen were using video segments and images to maintain the attention of their
audiences.
On Good Friday 1998, 1 used a combination of Scripture readings and video clips
from the movie Jesus of Nazareth. As people listened to the passion narratives, they were
able to watch the same events projected on a wall. Eyes were riveted on the images.
Individuals were moved to tears. Numerous comments regarding the power of the
service were made. One woman was critical saying that the images had upset her. I
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received that as compliment because the passion of Christ should disturb us.
The Problem
Images are increasingly used to communicate in our culture. Most traffic signs do
not use words but images. ATM machines, menus at various fast food restaurants, web
pages, and my computer utilize a welding of images and words to communicate specific
concepts and functions. Images, still and moving, wedded to words, are now the
dominant form of communication in our culture (Nichols 6). Futurists within
Christendom, like Leonard Sweet and Lyle Schaller, affirm that television has become
the dominant form of communication replacing the printed word from which we read and
preach. We are now called to be church leaders who are visually literate "imagesmiths"
capable of weaving the spoken word with images that touch the mind and heart (Sweet
110, 111; Schaller, New Reformation 111).
We should not be too surprised by this development. Prior to the invention of the
printing press, Christendom utilized artistic images through stained glass, paintings, and
icons to communicate biblical truth. I recently spoke with a furloughed missionary to
France. As we discussed communicating God's truth through images, he related to me
that centuries ago Notre Dame Cathedral used elaborate drama sets to communicate
biblical stories to the masses. Indeed, the cross-shaped configuration of European
cathedrals was and is a visual image intended to teach the centrality of Christ's atoning
sacrifice and to invoke awe and wonder at the majesty of God.
Gutenburg's printing press began the creeping movement away from visual and
image-based communicating and ushered in the age of print media, which eventually
dominated Europe and North America. This domination by the medium of print
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continued until the advents of television and the computer. Printed liturgies and published
hymnbooks have been standard fare for generations of Christians; however, today some
Christian churches are rediscovering the power of images to communicate with people.
Dance, dramas, painting, and sculpting are returning to a few churches (Sweet 92). To a
greater extent churches are utilizing the electronic media to capture the attention,
imaginations, minds, and hearts of Christians and seekers.
The most common use of electronic media in churches appears to be the software
program PowerPoint, which visualizes words on a large screen and can combine these
words with images. This computer software allows churches to project announcements
and words to any worship songs on a large screen. Few, however, are utilizing computer
technology and video to enhance the ministry of preaching.
If visual media have had such a powerful impact on the way we think and learn,
why are western homiletic journals not wrestling with the incorporation of image
technology and preaching? Why do they insist on a solely verbal proclamation of
Scripture when God has wired our brains with more nerve cells for vision than any other
sense? (Restak, 25). Learning style research teaches us that 1 1 percent of the population
learn by hearing. Eighty percent are visual learners. The human ability to recall
something spoken to us is a low 10 percent after three days. If we have seen something,
the recall rate is 20 percent. When the verbal and visual are united, the recall rate jumps
to 65 percent over the same period of time (Boyd). Homiletic journals acknowledge the
power of images to communicate, but when their writers speak of a "new homiletic," they
write only of storytelling and narrative preaching (Riegert 1 1).
In what is now called the "third wave," postmodern, post-literate culture.
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pastors remain limited to a printed manuscript and the spoken word. Is it any wonder that
we feel as if few are listening? Is this an element in the continual decline in mainline
church attendance? As our culture continues down the electronic, digital highway, the
church appears to be stumbling down the opposite road of print media and the spoken
word. Yet, our job is to be where the people are. If I am going to invest the next twenty
years of my life in the proclamation of the gospel, I want to proclaim it in a manner that
connects with a dominantly visual culture. To do this embodies the incamational
character of God.
Theological Foundation
God is a communicating and incamational God. His desire is to know and to be
known through vital relationships with people. To do this, God became visual. John
1:14 proclaims this: "The Word became flesh and made his dwelling among us. We have
seen his glory, the glory of the One and Only who came from the Father, full of grace and
truth" (NLT). Flesh is visual. First John l:l-3a, speaking of Christ, states.
That which was from the beginning, which we have heard, which we have
seen with our eyes, which we have looked at and our hands have touched-
this we proclaim concerning the Word of life. The life appeared; we have
seen it and testify to it, and we proclaim to you the eternal life, which was
with the Father and has appeared to us. We proclaim to you what we have
seen and heard, so that you also may have fellowship with us. (NIV)
Five times the words "seen," "appeared," and "looked at" are used to describe the
incarnation of Jesus Christ. God's incarnation appeals to our visual senses. Mary was
the first to experience this visual incarnation. What did it do to her theology and
relationship with God to see her abdomen growing with his presence? How did Mary's
comprehension of God's abiding presence deepen when she watched the foot or buttocks
of Emmanuel, "God with us," moving across her abdomen as he changed positions within
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her uterous?
Philippians 2:5-1 1, the great kenosis passage, again underscores visual
incarnation. Speaking of Jesus, the Apostle Paul writes, "Who being in nature God, did
not consider equality with God something to be grasped, but made himself nothing,
taking the very nature of a servant, being made in human likeness. And being found in
appearance as a man" (Phil. 2:6-8a). One of the intentions of Jesus' incarnation was to
show people who God is. So Jesus speaking to his disciples, in particular to Philip, said,
"Don't you know me, Philip, even after I have been among you such a long time?
Anyone who has seen me has seen the Father" (John 14:9, NIV).
The Apostle Paul was converted following a visual encounter with Jesus Christ
(Acts 9:17; 26:16; 1 Cor. 15:8). Jesus convinced numerous followers of his resurrection
through visual appearances over a forty day period (Luke 24:13- 35; John 20:16, 19, 26;
21:1; Acts 1:3). Visions of Christ continue today. Among the Muslim people, visions of
Christ through dreams are leading many to an allegiance to him (Whiteman). Don
Richardson's book Eternity in Their Hearts describes in detail how Christ has been
revealed visually to numerous cultural groups through dreams.
The New Testament is not the only place where incarnation is found. Genesis
3:8a describes the incamational nature of God's relationship with humanity: "Then the
man and his wife heard the sound of the Lord God as he was walking in the garden in the
cool of the day" (NIV).
God also communicates through other visual means. The pillar of fire and the
cloud described in Exodus are visual tools indicating God's power, presence, protection,
and guidance. The Tabernacle and the cultic worship outlined in Leviticus are replete
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with visual teaching tools. Various grain and animal offerings, feasts, and days of fasting
included visual elements in the liturgy of worship. Though not exclusively image
oriented, these items were an amalgamation of word, action, and image that created an
experience. These experiences communicated dependence on God, the reality of sin, the
need for and availability of forgiveness, the holiness of God and the call to be a holy
people.
The prophet Jeremiah communicates the spiritual condition of Israel by utilizing
the image of broken cisterns (Jer. 2: 13). Ezekiel 37 communicates God's ability to bring
new life to people who are spiritually dead through the image of a valley of dry bones.
The writer of Revelation utilizes the vivid imagery of a new heaven and new earth to
communicate God's eventual rule and reign over all creation and the absence of sin (Rev;
21:1).
Jesus himself used images to communicate. In Matthew chapters 5 and 6, Jesus
uses salt and light, birds and lilies. In the parable teachings, Jesus uses everyday objects
to communicate spiritual truths. These were not merely word pictures but images to
which Jesus could point or hold in his hands.
In the end, all the various images are conscripted to communicate God's truth to
humanity that humanity might experience fellowship with God. If the truth is proclaimed
through means that do not communicate, then God's desire for relationship is thwarted.
Ezra understood that the word of God must be communicated in a manner that connected
with culture. In Nehemiah 8, the Law is proclaimed to the people, but they no longer
understand the language. Ezra appointed certain Levites to instruct the people, to make
the Law culturally understandable. When this was done, the people were able to make
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their response to God. Though the Levites used language to communicate an
understanding of God's word, the point is that they had to translate God's message into a
language that people could understand. Likewise, the church needs to communicate
God's eternal truths through means that engage our visually dominant culture.
This is God's heart desire: to communicate himself in ways that people
understand so that they might have fellowship with God. Thus throughout biblical
history, the God who created us as vision-dominated people has used the medium of
images to communicate himself.
Purpose
Given the shaping impact of mass media on our culture, the increasingly visual
nature of our lifestyle, and the influence of visual imagery upon the learning process, the
goal of this project is to evaluate the impact of visual imagery on the involvement of
persons experiencing the sermon. For the purpose of this study, visual imagery is
understood as generated by video and/or PowerPoint technology projected by means of
an LCD/video data projection system. This system is a network linking a PC or laptop,
video or DVD player, and LCD/video data projector. Video, DVD, and/or PowerPoint
slides are projected through the LCD/video data projector onto a flat screen surface of
varying sizes. Impact is defined as increased or decreased involvement levels.
Involvement is defined as, "a person's perceived relevance of the object based on
inherent needs, values, and interests" (Zaichkowsky, "Measuring" 342).
Research Questions
This study evaluated the following questions.
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Research Question #1
Do messages utilizing an integrative combination of words and images enable
people to maintain a higher involvement level in the sermon than nonvisual messages?
Research Question #2
Does the effective use of visual imagery demonstrate a statistically significant
correlation with any of the various demographic data? Specific questions involved with
this research question are:
1. Is there a significant correlation between the use of visual imagery and the
amount of television viewed per week?
2. Is there a significant correlation between the use of visual imagery and
gender?
3. Is there a significant correlation between the use of visual imagery and
age?
Description of the Project
The project was implemented at two churches. Faith United Methodist in North
Canton, Ohio and First United Methodist in Ashland, Ohio. Both churches consist of
predominately churched persons. Though both have experienced some level of growth in
worship attendance, they are not recognized as churches that intentionally reach
unchurched people.
Ashland First UMC had experienced several decades of decline. The decline
halted in 1999 and signs of potential turnaround are present. However the decline left the
congregation with a predominately older population consisting of the World War n
generation and older Baby Boomers. When I became the pastor of Ashland First UMC,
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the average age was sixty-seven.
Faith UMC was my home church. When I left it in 1981, it was a thriving
traditional church filled with young families. Within the last twenty years Faith UMC
has plateaued and aged. Though it still has a significant number of young and older Baby
Boomer families it has had difficulty reaching people in their twenties and thirties.
The two sermons used in this study are entitled, "His Tender Compassion" and
"His Inspiring Courage". Both sermons were developed from portraits of Jesus found in
Luke chapter five. The sermons were preached in each of the four worship services in
similar fashion. Video and static images were added to "His Inspiring Courage", but only
used in the experimental groups. The video segment was taken from an interview of New
York City fire fighters who responded to the World Trade Center attack on 1 1 September
2001 . The purpose of the video was to highlight and involve people in the theme of
courage. Static images were created on PowerPoint slides. A single image was created
as the visual metaphor. The visual metaphor was intended to create an involving image
depicting courage. The image was developed through a layering process that blended
multiple individual images into a singular unit. This image was projected throughout the
sermon as a continuous visual metaphor. When Scripture passages or other points were
being projected the visual metaphor became like a watermark behind the words. Copies
of the video segment and PowerPoint slides are contained on a CD included with the
dissertation. Copies of the sermons can be found in Appendix C.
Methodology
The purpose of this study has been to evaluate the impact of visual imagery on the
involvement of four populations located in two distinct churches. Each group
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experienced the same two sermons. This is a quantitative study that employed a quasi-
experimental design consisting of two control groups and two experimental groups.
Analysis of the corresponding changes due to the introduction of the independent variable
provided data that demonstrated a relationship between involvement levels in sermons
and the use of visual imagery.
The project utilized a pretest-posttest, nonequivalent control group design
consisting of two groups at each location, COGO, COGl and CIGO, ClGl, and two
sermons, S 1 and S2, preached on two consecutive Sundays to both groups. COGO and
COGl consisted of the adult (eighteen years and older) population attending the 8:30 a.m.
and 10:45 a.m. traditional worship services at Faith United Methodist Church in North
Canton, Ohio on 4 November and 1 1 November 2001. CIGO and ClGl consisted of the
adult (eighteen years and older) population attending the 11:15 traditional service and the
9 a.m. services respectively on 18 November and 25 November 2001. To be included in
COGO and COGl or CI GO and ClGl, adult participants had to be present at the same
service on both Sundays.
The first sermon, SI, was presented in similar manner to COGO, CI GO and COGl,
ClGl in order to measure a baseline response. The following Sunday, COGO, CIGO and
COGl, ClGl participated in the second sermon, but COGl and ClGl experienced the
addition of visual images. The visual images were introduced through the use of
video/data projection technology that utilized video segments and computer generated
PowerPoint slides. The researcher was the preacher to all groups for both S 1 and S2.
Measurements of the congregation's involvement level were taken by utilizing
Zaichowsky's Personal Involvement Inventory. Analysis of the data was used to
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determine if visual imagery impacts the involvement of persons experiencing a sermon.
For this study, "involvement," is a technical term defined as "a person's perceived
relevance of the object based on inherent needs, values, and interests" (Zaichkowsky,
"Measuring" 342). Involvement is to be understood as more then importance.
"Involvement is motivating in nature. When we are involved, we pay attention, perceive
importance and behave in a different manner than when we are not involved"
(Zaichkowsky, "Conceptualizing" 12).
Population
The four populations for this study consisted of those adults (eighteen years and
older) attending the 8:30 a.m. or 10:30 a.m. traditional worship service at Faith United
Methodist Church, in North Canton, Ohio, and those adults (eighteen years and older)
attending the 9 a.m. or 11:15 a.m. service at First United Methodist in Ashland, Ohio.
Adults included in the study attended the same service for two consecutive Sundays. The
total study population at Faith UMC was fifty-three. The total study population at First
UMC was forty-five.
Variables
The dependent variables in this study are the adults who attended the 8:30 a.m.
and 10:30 a.m. worship services at Faith UMC and adults who attended the 9 a.m. and
11:15 a.m. services at First UMC. COGO and CIGO, the control groups, consist of adults
attending the 8:30 a.m. service at Faith UMC and the 11:15 a.m. service at First UMC.
COGl and ClGl, the experimental groups, represent those adults who attended the 10:45
a.m. service at Faith UMC and those who attended the 9 a.m. service at First UMC.
The independent variable was the second sermon (S2) preached at the 10:45 a.m.
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worship service at Faith UMC and the 9 a.m. service at First UMC. This message was
given on the second Sunday of the experiment. This sermon, though the same in content
as that delivered at COGO and CIGO, was altered to include the integration of spoken
words and visual images. I was the preacher for all four sermons.
Instrumentation and Data Collection
The instrument used to determine the level of involvement in each of the four
worship services is the Personal Involvement Inventory (PII) developed by Judith L.
Zaichkowsky in 1985 ("Measuring" 341-52). This instrument was administered
following the first sermon at COGO, COGl and CI GO, ClGl and designated Ml. This
sermon was delivered in similar fashion at all services. The PII results from Ml
established a baseline measure for the study. The PII was then administered a second
time (M2) at both locations on the following Sunday at both services. Since the
independent variable was introduced at this time within the experimental groups COGl
and ClGl, a comparison and contrast study could be conducted to answer research
question number one.
Demographic data was collected on the first Sunday for COGO, CI GO and COGl,
ClGl. This information allows for analysis of the relationships between the independent
variable and intervening variables of age, gender, and TV viewing habits.
Confidentiality was insured by requesting each participant to use the last four
digits of their Social Security number and first initial of their mother's maiden name on
the response form.
Delimitations and Generalizability
The delimitation of this study is that the study was quasi-experimental research
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utilizing existing worship populations at two churches, Faith United Methodist Church in
North Canton, Ohio and First United Methodist Church in Ashland, Ohio. The use of
two locations and a pretest, posttest design adds strength to the internal validity of the
study and should allow for greater generalizability to other groups.
The use of two mainline United Methodist congregations in the study serves to
strengthen its potential application to United Methodist churches within the East Ohio
Conference, the denomination within North America and the church in North America.
The use of the Personal Involvement Inventory, a standardized instrument with proven
reliability, also strengthens the internal validity and external validity of this study to other
populations and church settings.
Overview of the Dissertation
Chapter 2 of this study establishes the theological, cultural, neurological,
homiletical, and technological context of this study. The research design is introduced in
Chapter 3. Chapter 4 reports the statistical research findings. Chapter 5 provides an
interpretation of the findings, a summation of the study, and recommendations for further
study.
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CHAPTER 2
REVIEW OF SELECTED LITERATURE
In many growing churches across North America, the use of visual imagery is an
integral part of the worship and preaching experience. Video screens and walls show
engaging static and dynamic images of Christian art, nature, cosmopolitan centers, rural
farmland, people, and cultures from around the world, as well as Scripture. Props
displayed on the chancel platform create visual metaphors that engage the hearts and
minds of individuals. Dramas and mime draw laughter and tears. They raise questions
and point in certain directions as captivated persons begin or continue a dialogue with the
divine. This movement toward the increasing use of imagery in worship is in response to
the cultural hunger for a more creative use of the senses. "It is a culture searching for an
authentic encounter with God, longing for depth and substance, craving quiet
contemplation and moved by visual, tactile forms of communication" (Webber 12).
Is the use of imagery merely superficial, cosmetic in nature or does it have deeper
influence? Is it a passing trend or are we rediscovering a broader and richer form of
communication that had been lost? Specifically, does the use of images have any
authentic impact on the preaching event? Does it help people involve themselves to a
greater or lesser degree in the message?
An evaluation of imagery's impact on the effectiveness of preaching involves a
review of several different but related areas. The first area involves the nature of North
American culture as visually saturated and increasingly sensual.
The second area of review focuses on the paralyzed nature of the current
preaching paradigm. This will include an examination of a transformed homiletic rooted
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in the biblical mandate for cultural relevance.
A third focus will examine God as a communicating artist who utilizes a well-
orbed pallet of image and word to engage and give insight into his being and aspirations.
This insight brings with it an invitation to know, love, and obey him as well as to be
known, loved, and blessed by him.
The Church of Jesus Christ has a rich tradition of utilizing imagery in
communication and spiritual formation. A fourth review will examine this history from
the third century through the Reformation.
The fifth area of review will focus on the Post-Reformation church in which a
new or transformed homiletic has and is emerging. A brief introduction to visual
language and its impact on learning and decisionmaking will also be examined.
The Visual Culture
Brain researcher Dr. Richard Restak reminds us that human beings are
predominantly visual creatures. According to his research, the human brain has more
cells "devoted to vision, than to sound, smell or touch" (25). Restak continues, "[V]ision
provides us with a more unified perception than any of the other senses. Your other
senses provide only partial information; vision is the final arbiter" (25). This results in
our human tendency toward thinking that "seeing is believing." Visual perception is the
powerful arbiter of reality. In addition, the power of visual perception extends to the
human ability to remember. Sixty percent of people remember what they see. This
compares to 20 percent of people who remember what they have heard (Whitney-
Schenck 1 1). Vision and image are strong partners on the field of communication.
Perhaps this affinity for the visual has fueled the influence of the visual media
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industry. Today an average American watches 29.5 hours of television per week (Turner
15). Leonard Sweet writes that television is the dominant shaper of North American
identity: "Television generates the mythology, and gives people the stories and images
by which they live, die, and understand their lives" (92). Generation X refers to those
bom between 1965 and 1983 (Bama, "Pulpit-meister" 1 1). This generation, more than
any other, has been raised on media. By age five Gen Xers had consumed five thousand
hours of television. "Sesame Street is where they learned their ABCs. And MTV is
where they leamed-and still leam-their language and dress code," and, we can add, their
values and vision for life (Celek, Zander, and Kampert 63). On average Gen Xers watch
three hours of television each day, and in any given week, 38 percent will have tuned into
MTV. This population watches eighty-nine movies per year or 1 .7 per week. They are
the most media-saturated of any generation generation (Ford 55). Church growth expert
Lyle Schaller lists the impact of television as one of twenty top radical cultural changes
that challenge the church's approach to worship and preaching ("Trends" 95).
Some voices in the Christian community perceive this trend and challenge as
dangerous to the Church. For example, Tumer suggests that people now attend word-
based worship events with minds that can only process images. They are unable to
understand the oral proclamation of God's Word, and therefore leave ignorant and
unchanged. Turner's response to this dilemma is to exhort these people to change. They
must adapt themselves to an oral-based context so they can then respond in "biblical
ways" (23, 34-35).
Os Guinness refers to the "terrible trio" that holds a negative influence on people:
advertising, television and pop culture. This trio has caused society to move from a
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word-based mode of communication that focuses on truthfulness, action, exposition,
conviction, and authority, to an image-based communication whose power lies not in
objective truth but in feeling, entertainment, discussion, and sentiment. Guinness objects
to those within the church that call for the integration of media in worship.
Image becomes king and the word loses its authority. So we can move
people more, and gather them more, but at the end of the day we have not
conveyed the truth of Christ.... A greater use of audio-visual techniques
[results] in "weaker" preaching and not, as promised, better preaching.
(qtd. in Jasper 95, 99)
Admittedly an undue reliance on media can create superficial preaching that does
not deal with the text or go deep enough. A sound and visual display that overwhelms
the message itself may excite and thrill, but it does not lead to changed lives. Guinness
and others seem to ignore cultural realities and the ability of media to convey truth in
meaningful ways. Movies like Saving Private Ryan and cable programming like The
History Channel captivate the senses with sight and sound and lead the viewer to an
affective and cognitive engagement with history and values like courage, sacrifice, and
gratitude. Why must we bifurcate and polarize sound exposition and engaging
visualization? Why must we appeal to the mind first and avoid the emotions of the heart?
A heart that is moved first can cause a closed or unreceptive mind to open. For the church
to tell people that they must change their perceptual processing styles in order to hear the
oral exposition of truth hardly seems incamational.
Bill Easum argues that "sights and sounds dominate" our culture.
The arts, typically enjoyed by the more affluent and educated, and
entertainment, normally enjoyed by the masses, will become merged.
Interactive television will become the way we perceive, assimilate, and
interpret news and reality.... If something cannot be seen and experienced,
it will not be heard or accepted. (31)
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Slaughter agrees:
We live in an age where text, audio, and video converge into the new
mixed genre, which is labeled multi-media. This convergence drives us
back to the future to design worship experiences that are tactile and multi-
sensory. Traditional, abstract liturgy no longer speaks the language of a
post-modem culture. Our worship forms must bridge a person's mind to
connect to feelings and emotions. (76)
To ignore this reality can make the church, and especially preaching, irrelevant.
Video, when used correctly, can be singularly the most persuasive means of
communicating an idea, for it does so visually. Doing this, it connects not only with the
mind but first, and foremost, with one's affective being (Wilson 48). Easum goes on to
say that "Effective preaching takes practice, makes a passionate appeal to emotion more
than fact, and paints a visual image of the subject. People respond to preaching today
through their emotion; then justify their decision with facts (how faith meets needs)"
(91).
Easum and Guinness desire the same end-changed lives-but are in opposing
camps in terms of methodology. Guinness rejects media's appeal to emotions as
producing enthusiasm but no encounter with tmth. Easum indicates that you cannot
communicate tmth unless you do so through experiential encounter. The danger, as
pointed out by Guinness, is that the church creates events that are phenomenon or
sensuality-oriented for the sake of an experiential high rather than to create a life
altering/altaring encounter with the living God who is Tmth.
Len Wilson, formerly of the media-driven Ginghamsburg United Methodist
Church and Lumicon Digital Productions, seems to hold Guinness and Easum in balance.
He reminds the church that stained glass was once the visual preaching medium to an
illiterate culture. He points to the projection screen as the electronic stained glass
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windows of the new millennium. They are the "ever-changing canvas" upon which
images of truth can be conveyed to the "post-literate" (41). Preaching now evolves
beyond a mere oral form to become a "convergence of sensory experiences that combine
images, video film, and sounds alongside litanies, repetition, and exegesis" (50). Critical
to the church's response to a media-saturated culture is the creative welding of image and
exegesis. Artist Mark Cazalet writes.
The artist and the theologian need each other. The artist needs the
theologian to check the exuberance of his [her] vision and rescue it from
isolation and subjectivity by linking it to the consciousness of the church.
The theologian needs the artist to enrich his [her] thinking and rescue it
from the aridity and irrelevance by linking it with the aspirations of
humanity. (15)
The tension of this dialectic between word and image is not easily kept in balance.
The people of God must continue to wrestle with this tension, for the backdrop against
which it is played out is the media-saturated North American culture. "Our ways of
worship and church life must be conditioned to our times and circumstances, and if we
refuse to be open to these changes, the church will soon become a relic of the past"
(Rogness 98-99). This is not to advocate the adoption of fads and trends; instead, it is to
advocate incamational ministry that engages the culture to which we are sent in
meaningful ways. Sweet, an advocate for the use of visual imagery affirms this culturally
relevant approach to preaching when he writes, "the mission of the church is to be where
the people are" (110). Interestingly, as we will later see, the church has wrestled with
communicating the gospel via multisensory means in the past.
Generation X
Generation X is called "Baby Busters," "Xers," the "13th Generation," and
"Thirteeners." They have been called "The Disillusioned Generation" because theirs is
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the most aborted generation, the generation raised in the midst of divorce and absentee
working parents. They are the generation that may inherit a massive national debt or a
Social Security system so transformed that it reflects nothing of what previous
generations have enjoyed. Upward mobility, an ideological icon of American culture,
may not be a reality for Generation X. George Barna warns the Christian church that this
generation "doesn't speak the same language, doesn't go to the same places, doesn't have
the same needs, and isn't looking to Christianity to answer their spiritual concerns" (Baby
Buster 18). While acknowledging Bama's point, I have found that many Generation
Xers have found a welcome and a home within the Christian church. Often, like people
of all generations, they are simply looking for a place that offers warm authentic
hospitality, passionate spirituality, and inspiring worship (Schwartz 36, 26, 30). This
kind of church experience can be traditional or free, high or low, formal or informal.
However the church must continuously strive to learn and to show the gospel in a manner
that engages and is understood by diverse generations. Generation X is a cultural group
that was raised on visual communication more than any other previous generation, and
this should both challenge and encourage the church to present itself and its message
through visual mediums (Schaller, New Reformation 107). To not do this would be to
deny the very incamational nature of God. Bama writes, "As we confront the growing
irrelevance of the church among many Xers, we must wrestle with the idea that Jesus
would have felt very much at home with the MTV generation" (23).
Germane to this study and the Church's attempts to be incamational is Generation
X's renewed interest in arts. While pop culture images explode around them, Xers find
the church devoid of art or of any emphasis on the arts. Yet they find art to be a means of
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expressing their relationship with God on an emotional and intellectual level. Art helps
link their reality with the divine. Finney states that defining reality is part of what art
does. He writes.
The arts are the means by which human beings capture ("hold") and
portray the richness of this [the world as we perceive it] reality in its time-
laden and instantaneous complexity.... The visual arts compress one
spatio-temporal extension into another, much smaller one, reducing the
one to the other. These compressed extensions vary in kind. Some are
"flat," on one plane. Some are multidimensional, like sculptures. (2)
Regarding this reality, futurist Leonard Sweet writes.
New paradigm communities of faith will find ways to make the arts sacred
once again. The church was once the great patron of the arts. The
postmodern church will find ways to bring art back to everyday places and
everyday life. Some will have "artists-in-residence" like St. John the
Divine (New York City). But even more postmodern, some will boast
studios and fine arts centers where the many artistries of their members are
celebrated and displayed. (92)
Let us keep in mind that art is a form of media not limited to static canvas but large
enough to embrace the electronic and digital forms of expression. Sweet again describes
for the church what this might look like.
To accomplish its mission, religious leadership will use media to tell the
stories of the faith: creative leaders of the future will develop media
literacy. To get any message heard, they must be visually literate "media
viewers" and "media doers." They must create their own films, videos,
audios, and multimedia projects to become active producers of multimedia
stories. Communities that will reach twenty-first century culture for
Christ will have as part of their staff full-time media directors, as part of
their facilities, television studios and postproduction facilities. They will
also be routinely using the radio and television for both advertising and
broadcasting, as only 300 to 500 of US America's 350,000 churches are
now doing. (110)
Some may consider Sweet out of touch with reality, but today, local churches
with a PC or Mac can utilize editing software like FINAL CUT PRO 1 .0 for a few
hundred dollars. Computers with editing software networked with a VCR and CD burner
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can edit video and digital footage for use in the worship service. A video/data projector
can project these moving art forms on a screen engaging the media-sensitized, visually-
attuned people of this culture.
Homiletical Paralysis
Given the visual nature of today's society in general, and especially Generation X,
one might expect preachers to be calling for a new homiletic. This new homiletic would
move beyond an oral focus embracing a balanced blend of carefully crafted words and
visually engaging images of a static and dynamic nature. Unfortunately this is not the
case.
Looking in homiletical journals and preaching resources spanning a four-year
period from 1996 to 2000, 1 found only a handful of articles that addressed the need for a
new or transformed homiletic. Fewer articles advocated the use of visual imagery as a
vital component of preaching. Indeed a homiletical paralysis prevents movement toward
a broader understanding of preaching.
Robert Stephen Reid, Ph.D., an ordained minister, and adjunct professor in
Speech Communication at the University ofWashington, acknowledges the growing
irrelevance of preaching and the need for a new and effective approach. "Old structures,
including the function of homiletics strategies, must be reconceived to meet the needs of
the new mission frontier" (2). Reid goes on to describe this new homiletic as one that
gives greater attention to creating an affective experience for people. Notice the paralysis
in his view when he writes.
Listeners [emphasis mine] are provided room to overhear [emphasis mine]
this kind of "message," to bridge the distance and choose to participate
because they identify with the experience created and the impetus to act
evoked by the speaker's [emphasis mine] own encounter with "meaning."
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The goal of this kind of preaching is to create an experience of the word of
God in listeners [emphasis mine] within a range of possible responses
rather than trying to control a specific response. (7)
Though Reid describes the new homiletic as the creation of an experience, the language
used to describe the presentation of the engaging experience is the language of oral
communication; the integration of visual images is distinctly absent. Ironically, Reid
uses a section of script from the movie Jurassic Park to describe the mindset of
postmodernism!
Walter J. Burghardt, S.J. performs on an autopsy on deadly preaching. His
second discovery is the preacher's "unimaginative language [emphasis mine]. The view
from the pew is dismaying: so many of us are dull as dishwater, our words [emphasis
mine] are woven of timeless abstractions, our language [emphasis mine], does not excite,
thrill, inflame" (2). Imagination, "the capacity we have to make the material an image of
the immaterial or spiritual," is key to the new homiletic for Burghardt (2). He points
preachers to the fine arts and film. He utilizes illustrations from these but never shows
them. This represents a paralysis in our approach to homiletics.
Another article on preaching to the postmodern culture asks, "Do our assumptions
accurately reflect the condition of the listening [emphasis mine] community today?"
(Allen and Jensen 24). Homiletical paralysis is conveyed again in the statement,.
"Many of today's listeners [emphasis mine] are theologically illiterate" (25).
Often listeners [emphasis mine] are more informed by the per-spectives of
medicine, psychology, sociology, and media talk shows than they are by
Christian theology. A few listeners [emphasis mine] are so biblically and
theologically uninformed that much of what they hear [emphasis mine]
from the pulpit sounds [emphasis mine] like an alien tongue [emphasis
mine]. Hearing [emphasis mine] a sermon each week is like revisiting the
tower of Babel. (26)
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"Pastors and people frequently have widely differing perceptions of what should happen
to listeners as a result of hearing [emphasis mine] a sermon" (26). In addition Allen
advises, "They [Generation 13] like MTV which creates its 'message' through images.
This orientation has significant implications for preaching [emphasis mine]. Given
Generation 13's propensity for movies and images, storytelling should play a prominent
role in preaching for this generation [emphasis mine]" (Allen 396-97).
Another professor of homiletics expresses this paralysis, writing, "Narrative, of
course, is certainly one form-perhaps even the form or dynamic of the so-called 'new
homiletic' in that it seeks to create an experience rather than marshal information in order
to create a persuasive argument" (Riegert 1 1). Narrative preaching is laudable, but the
author makes no reference to the use of tactile or visual images as a complementing
supplement to the oral presentation.
Preaching should maintain an important, strongly verbal component that
necessitates carefully crafted words and phrases. However if preaching in the new
millennium demands an emphasis upon the sensual, then our written descriptions of
preaching ought to utilize broader language like "participants" instead of "listeners" or
"experience," and "see" instead of "hear," and "presenter" instead of "speaker." Clyde
Reid pointed in this direction in 1967:
We must find means of communication that will reach people "through all
their senses at once." Just as the "happening" is replacing the street-comer
orator, so we must find more involving modes to communicate what has
happened to us by the grace of God. The repetition of words and
abstractions from a pulpit on Sunday moming is not enough. We hear the
echo, "Words, words, words. I'm sick of words. . .. Show me!" (60)
In presenting the Good News to a media-saturated, experiential, and visual culture
preachers would do well to heed the contextualizing words of Frederick Buechner:
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English-speaking tourists abroad are inclined to believe that if only they
speak English loudly and distinctly and slowly enough, the natives will
know what's being said even though they don't understand a single word
of the language. Preachers often make the same mistake. They believe
that if only they will speak the ancient verities loudly and distinctly and
slowly enough, their congregations will understand them. Unfortunately,
the only language people really understand is their own language, and
unless preachers are prepared to translate the ancient verities into it, they
might as well save their breath. (107)
We might amend Buechner to include a call to the use of visual images that people
understand.
The Communicating Artistry of the First Artist
The biblical and theological foundation for a new homiletic can be rooted in the
divine artistic creativity of Genesis chapter one. It consists of an explosion of visual
creative artistry. As if on a canvas, the Creator paints light (1:3) and sky (1:8). The
colors change as dry land and the blue-green hues of the seas appear (1:9-10). One can
envision not only the colors but also the movement and sounds as the waves of the sea
crash on the pristine shorelines.
Next the Creator shapes the forests and grasslands, "Let the land produce
vegetation" (1:11, NFV). More colors appear. New shapes and textures are seen and
touched. Sounds that had not been heard before fill the air as the wind passes over and
through these new creations. They are beautiful, but the Creator is not finished. Stars, the
moon, and sun are spread like a tablecloth across the universe (1: 14). The canvas of
creation is stunning, but the Creator is not yet finished.
New images appear on the canvas. Birds of various size, shape, and color move
across this mural of creation. Whales and walruses, salmon and sharks, seals and
stingray, muskellunge and mussels fill the waters with life (1:20). The Creator returns his
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sculpting strokes to the land. Suddenly, more movement is seen. New shapes, sizes and,
colors appear. New sounds are heard. The Creator has made animals in all their
multiplicity (1:24). The Creator steps back to admire his work. All of it is glorious.
The canvas is nearly full yet somehow incomplete. From his vantage point, the
Creator stares at his creation. He muses over his work in silence, and then a smile streaks
across his face. His arm stretches forth toward the canvas, and the final strokes are added
to his masterpiece. Man and woman are fashioned in the midst of this canvas (1:27,
NIV). They are uniquely beautiful in physiology but also, as we shall see, unique in that
they have within them the creative qualities of the Creator.
As a theological document. Genesis chapter one makes many statements about the
"Who?" of creation. But for the sake of our focus, let us note that it declares God not
only the Creator but also the artistic Creator. Some commentators seem to gloss over this
noting that chapter one speaks of the power and glory of the Creator. Wenham alludes to
the artistry of God when he writes, "God the great artist [emphasis mine] is pictured
admiring his handiwork" (18). Hamilton also acknowledges the artistic pageantry of
chapter one and the image of God as creative artist:
Silence and stillness once again enter the atmosphere. The mood of the
prologue now resurfaces in the epilogue. There is no activity, no noise, no
speaking. All that God has willed and designedfor his canvas [emphasis
mine] of the universe is now in its place. (141)
Lange calls God "the first and greatest artist" (81). Music artist and Christian Carrie
Newcomer echoes this understanding of God. "Creativity and spirituality are intimately
linked: The place from which I create is the place I most closely touch God; the piece of
God within us inspires us to create; the Source of all things is the finest and first artist"
(23).
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The action of creating is expressed by the word "work" (Gen. 2:2, NIV). The
Hebrew word used here is melaka. It describes the work of a fine craftsman, an artisan.
"Such is the measure of the finesse and professional skill of God's work" (Hamilton
142). God is the first creative artist, and his work is expressed in static and dynamic
visual images. These images, which theologians call general revelation, can enable
people to understand and sense the existence of God and move them toward wonder, awe,
and the praise of God. "The visual shares with other forms of expression the same ability
to communicate, stimulate and celebrate" (Lange 81). The Psalmist seems to meditate on
the images of creation and explodes with poetic praise:
O Lord, our Lord, the majesty of your name fills the earth!
Your glory is higher than the heavens.
You have taught children and nursing infants to give you praise.
They silence your enemies who are seeking revenge.
When I look at the night sky and see the work of your fingers-the moon
and the stars you have set in place-what are mortals that you should think
of us, humans that you should care for us?
For you made us only a little lower than God, and you crowned us with
glory and honor.
You put us in charge of everything you made, giving us authority over all
things-the sheep and the cattle and all the wild animals, the birds in the
sky, the fish in the sea, and everything that swims the ocean currents.
O Lord, our Lord, the majesty of your name fills the earth! (Psalm 8,
NLT)
This of course is held in tension with Romans 1:18-23 which accentuates the
limits of general revelation or creative imagery alone:
The wrath of God is being revealed from heaven against all the
godlessness and wickedness of men who suppress the truth by their
wickedness, since what may be known about God is plain to them,
because God has made it plain to them. For since the creation of the world
God's invisible qualities-his eternal power and divine nature-have been
clearly seen, being understood from what has been made, so that men are
without excuse. For although they knew God, they neither glorified him
as God nor gave thanks to him, but their thinking became futile and their
foolish hearts were darkened. Although they claimed to be wise, they
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became fools and exchanged the glory of the immortal God for images
made to look like mortal man and birds and animals and reptiles. (NIV)
Though both Scriptures are true, Protestantism has historically distanced itself
from the celebration and utilization of imagery in worship and preaching as a means of
communicating the presence and nature of God. It has in varying degrees embraced a
posture of skepticism and created a wall of separation between the arts and worship. This
response is rooted, as we shall see, in the religious context of the Reformation, in
differing hermeneutics toward the second of the Ten Commandments, and in a
theological view of humanity.
The Creative Artistry of Created Artisans
The first biblical character described as being filled with the Spirit of God is
Bezalel, son of Uri. The expression of the Spirit's presence in his life is through his
artisanship. "I have filled him with the Spirit of God, with skill, ability and knowledge in
all kinds of crafts-to make artistic designs for work in gold, silver and bronze, to cut and
set stones, to work in wood, and to engage in all kinds of craftsmanship" (Exod. 31:3-1 1,
NIV). Bezalel is joined by Oholiab and an unnumbered group of other "craftsmen" of
whom God says, "I have given skill to all the craftsmen to make everything I have
commanded you" (Exod. 31:6b, NIV). The skills of these artisans are attributed to God
as are the schematics from which they will work (Houtman 355).
The Tabernacle or Tent of Meeting was a place of presence and worship. God's
presence would dwell among the Hebrew people. As people came, the Tabernacle was a
place that visually instructed them about the nature of God. This is seen through the
liturgical rites like The Day of Atonement and sin offerings, as well as in the materials
used to construct the Tabernacle. Houtman writes, "The dwelling must be in accord with
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his status. It must be a royal dwelling, befitting his position as Israel's Lord and King"
(336). Therefore gold, silver, bronze, precious stones, purple fabrics, white linen, and oil
all communicated something about the nature of God and how one approaches God.
Dramatic Images as Insight: Visual Imagery in Scripture
God speaks to persons not only through the artistry of creation and the artistry of
created artists but also through verbal and dramatized images as a means of insight. The
Old Testament prophets are a great example of this. Their lifestyles gave visible
testimony to their feelings as well as their words so that the message of God might be
communicated more powerfully. In Jeremiah 18:1-12, God sends Jeremiah to the potter's
house. There he watches a potter turning the clay and shaping it with his artistic hands.
"But the jar he was making did not turn out as he had hoped, so the potter squashed the
jar into a lump of clay and started again" (18:4, NLT). God utilizes this visual image to
give Jeremiah insight into God's nature, and a message to Israel regarding God's
sovereign interaction with nations.
In Ezekiel 37 God does not use a real life image but creates a visual image in the
form of a vision. It is a valley full of dry, disjointed human bones. In Ezekiel's
encounter with the bones, he receives insight into God's desire and power to bring
spiritual and social renewal in a seemingly hopeless situation. This insightful imagery
becomes a window of hope to a broken people.
Then he said to me: "Son of man, these bones are the whole house of
Israel. They say, 'Our bones are dried up and our hope is gone; we are cut
off.' Therefore prophesy and say to them: 'This is what the Sovereign
Lord says: O my people, I am going to open your graves and bring you up
from them; I will bring you back to the land of Israel.'" (37:1 1-12, NIV)
Examples of dramatic and spoken images that become windows of insight abound
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in the Scripture. Hosea' s marriage to the prostitute Gomer is a window of understanding
into the passionate, persevering, and yet broken, loving heart of God. The children of
Gomer and Hosea were living windows of insight into God's relationship with humanity.
Regarding their first child, God said, "Call him Jezreel, because I will soon punish the
house of Jehu for the massacre at Jezreel, and I will put an end to the kingdom of Israel.
In that day I will break Israel's bow in the Valley of Jezreel" (Hos. 1 :4-5, NIV). The
name of their second child was "Lx)-Ruhamah" which means "not loved." God explains
the insight of this child's name "I will no longer show love to the house of Israel, that I
should at all forgive them" (Hos. 1 :6, NFV). Gomer and Hosea's third child was called,
"Lo-Ammi" which means "not my people." Again God explains, "You are not my
people, and I am not your God" (Hos. 1:9, NIV). This family, individually and
corporately, was a walking image that spoke to the people of Israel about the nature and
relationship of God and humanity. What did people think when Gomer and Hosea
arrived at Sabbath worship with their family in tow! They created a picture of truth that
was revelatory.
In Jeremiah chapters 27 and 28 a colorful debate rages between Jeremiah and the
false prophet Hananiah. An image is the focal point of this preaching confrontation.
Jeremiah places a yoke over his shoulders as an image of submission to Babylon. He
first preaches this image-driven message to the "kings of Edom, Moab, Ammon, Tyre,
and Sidon through the envoys who have come to Jerusalem to Zedekiah king of Judah"
(Jer. 27:3, NIV). Jeremiah then preaches the same message to King Zedekiah (27:12-15),
and a third time to the prophets and people of Israel (27: 16-22). We cannot know with
certainty whether chapter twenty-eight represents a separate, distinct time period or if it is
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a continuance of 27: 16-22. If it is another occasion then we know that Jeremiah wore the
yoke for preaching events over a period of time. What a powerful image that leads to
insight into God's nature and response to humanity.
The prophet Isaiah is another biblical example of how God communicates through
dramatic images. Chapter six opens with an outstanding vision of God's holiness. The
prophet is an image-maker as he relates his experience. God is seated on a throne "high
and exalted" within his temple (6: 1, NFV). Heavenly creatures each with six wings fly
about proclaiming the holiness of God. The sound of their voices is not delicate or sweet
for they make the temple quake. Smoke billows forth, and we see Isaiah himself crying
out in reverential fear (6:3-5, NIV).
Chapter eight, like Hosea 1, utilizes a prophet's child and child's name to image
God's response to humanity. "Maher-Shalal-Hash-Baz" (8:3b, NFV) which means "quick
to the plunder, swift to the spoil" is the name given Isaiah's first son. The boy and his
name are a visual and verbal image of God's judgement on Damascus and Samaria (8:4).
Perhaps the most unusual image used in Isaiah to communicate insights into
God's interaction with humanity is found in Isaiah 20. One of Judah's perennial
problems was their proclivity to place their security interests in mutual defense
agreements with other nations. God condemned such actions as a refusal to trust in him.
In this poignant passage God images the fallacy of trusting in the country of Egypt.
In the year that the supreme commander, sent by Sargon king of Assyria,
came to Ashdod and attacked and captured it-at that same time the Lord
spoke through Isaiah son of Amoz. He said to him, "Take off the
sackcloth from your body and the sandals from your feet." And he did so,
going around stripped and barefoot. Then the Lord said, "Just as my
servant Isaiah has gone stripped and barefoot for three years, as a sign and
portent against Egypt and Cush, so the king of Assyria will lead away
stripped and barefoot the Egyptian captives and Cushite exiles, young and
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old, with buttocks bared-to Egypt's shame. Those who trusted in Cush
and boasted in Egypt will be afraid and put to shame. (20: 1-5, NFV)
Given the system for counting years, Isaiah would have imaged this prophetic
judgement for at least fourteen months! Oswalt, commenting on this, acknowledges the
power of image and word saying that this was "graphic" and "could not be overlooked"
(384). By "wandering through the streets of Jerusalem naked and barefoot," Isaiah
"symbolized the divine pathos he preached, God's dereliction at the pride and folly of
Judah" (Nichols 27).
In the New Testament, Jesus utilizes the power of imagery to convey God's truth.
Jesus was an open-air preacher who used the props of his surroundings to effectively
communicate. The Sermon on the Mount is one particular section that uses one set of
images after another. Consider his teaching on the foolishness of worry and confidence in
God's provision. Jesus, gesturing to the lilies within view of the people says.
And why do you worry about clothes? See how the lilies of the field
grow. They do not labor or spin. Yet I tell you that not even Solomon in
all his splendor was dressed like one of these. If that is how God clothes
the grass of the field . . . will he not much more clothe you, O you of little
faith? (Matt. 6:28-30, NIV)
In like fashion Jesus points to the birds of the air, (Matt. 6:26) fish and snake,
bread and stone, and doors to knock on. Each of these illustrates God's gracious
willingness to bless people (Matt. 7:7-1 1). Sawdust and wooden planks are props that
give insight on judging others and hypocrisy (Matt. 7: 1-5). Fruit trees and thornbushes,
figs and thistles, speak of an authentic relationship with God (Matt. 7:15-20). Narrow
and wide gates tell us of discipleship (Matt. 7:13-14). Contractors who build homes on
foundations of rock and sand image for us different ways people respond to Jesus'
teachings (Matt. 7:24-27).
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Jesus imaged a new way of relating to people when he touched a man with
leprosy, interacted with a Roman Centurion, healed demon-possessed men, went to a
questionable party at Matthew's house, and touched a dead child (Matt. 8:3, 5, 28; 9: 10,
25).
Through his many parables, Jesus utilized culturally relevant images to express
the nature of the kingdom of God and humanity's response to it. Seeds and soils, weeds
and mustard seeds, yeast and dough, hidden treasure and real estate purchases, merchants
and pearls, fish-laden nets and fishermen are all used to image the value and pursuit of
God's reign (Matt. 13:24, 31, 33, 44, 45, 47). A little child became the image of humility
that makes one receptive to the kingdom of God, and a mill stone used for grinding
became an image of warning to those who would turn children away from God's
kingdom reign (Matt. 18:2, 6). Perhaps one of the most familiar images used by Jesus is
that of the lost sheep for whom the shepherd searches and over whom he rejoices when
finding it (Matt. 18: 12). Others can be mentioned. The image of the unmerciful servant
and debt speaks of God's great mercy and humanity's need to be merciful (Matt. 18:21).
The image of workers hired at different hours to work in the vineyard is like a video
segment that teaches the concept grace (Matt. 20: 1). A tale of two sons provides moving
images of authentic obedience and religious sham (Matt. 21:28). More dramatic images
are seen in the parable of the hostile tenants and the king's glorious wedding banquet
(Matt. 21:33; 22:2). A Roman coin becomes a lesson on authority and allegiance (Matt.
22: 15ff). A wedding celebration and servants with entrusted talents image the need to be
intentional and faithful to God's kingdom (Matt. 25: 1, 14). The final judgement is
imaged by the common shepherding job of separating sheep and goats (Matt. 25:31).
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During the Passover meal, Jesus took unleavened bread and a cup of wine. With
his disciples watching and listening he infused new meaning into these Jewish symbols of
deliverance and redemption (Matt. 26:26-27).
Throughout his ministry, Jesus frequently incorporated culturally relevant people,
actions, and objects into his teachings. These became images or windows through which
people could look and gain insights into the nature of God's kingdom reign and
humanity's response.
The Apostle Paul is another example of one who regularly employed images as
windows of insight into spiritual realities that impact humanity. Abraham is a window
into the nature of grace (Rom. 4: 1-2). Adam and slavery show us the human dilemma of
sin (Rom. 5:12; 6:15-18). Marriage and death speak to the first century believing Jew
about his or her relationship to Jewish law and the Messiah (Rom. 7:2). The image of
altar sacrifice paints Paul's call for full devotion to Christ as the normal experience for all
Christians (Rom. 12:1). The work of Paul and Apollos is imaged as planting and
watering (1 Cor. 3:6). Spiritual character is communicated as "fruit" (Gal. 5:22).
Spiritual warfare is likened to putting on a soldier's armor (Eph. 6:1 1). The journey
toward spiritual maturity is pictured as an athletic event (Phil. 3:14).
The writer of Hebrews uses extensive tabernacle imagery to convey the person,
position, and role of Jesus Christ in relationship to the Christian and all other previous
prophets and priests. Athleticism is again used in Hebrews 12 to encourage faithful
perseverance and encouragement.
The book of James paints the portrait of a ship's rudder to explain the power of
the tongue and spoken word (3:4). Peter teaches by building a temple made of individual
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stones. Each stone is a believer and together they create a holy temple with Christ as the
cornerstone. This temple becomes the witness of God's presence in the midst of an
unbelieving world (1 Pet. 2:4, NIV).
The concluding book of the Bible, Revelation, is filled with apocalyptic imagery
that communicates the cosmic battle of God against Satan, sin and salvation, and the
ultimate victory of God and believers. A new heaven and earth are pictured in perfect
harmony, an image of salvation. God and humanity are in right relationship with each
other. Humanity is in a right relationship with itself, and God once again reigns over and
relates perfectly to his creation. Nushka Lange concludes that "The Book of Revelation
is visual theology. It must be seen in order to be understood" (85).
From Genesis to Revelation, God uses culturally meaningful images to convey
insights into spiritual realities. The greatest of these images is Jesus Christ. "He is the
image of the invisible God" (Col. 1:15, NIV). "For in Christ all the fullness of the Deity
lives in bodily form" (Col. 2:9, NFV). "The Son is the radiance of God's glory and the
exact representation of his being" (Heb. 1:3, NIV). He is the living, incarnate image of
God in this world. A seemingly confused and frustrated disciple says to Jesus, "Lord,
show us the Father and that will be enough for us." Jesus responds to him saying, "Don't
you know me, Philip, even after I have been among you such a long time? Anyone who
has seen me has seen the Father" (John 14:8-9, NFV). Jesus was and is the full and
perfect image of God. In the incarnation we experience God and can know God.
Spiritual realities can be difficult to understand. At times their relevance to life
might be questioned. We must always communicate the relevance and reality of these
truths in culturally meaningful ways. In the book of Nehemiah, the Hebrew people had
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been without exposure to the Scriptures. Their knowledge of God was limited and
corrupted. In a vast gathering within the recently rebuilt walls of Jerusalem the people
heard the Scripture proclaimed. Ezra, the scribe, read the Scriptures for as long as five
hours. The people "listened attentively" (8:3b, NIV). However a further step was
needed. Levites dispersed among the crowd gathering groups around them. Within these
groups they explained the meaning of the Scripture "so the people could understand what
was being read" (8:8, NIV). Hearing the Scriptures without comprehending their
meaning is a worthless investment. Today as in the days of Nehemiah, people need to
understand the Scriptures. The effective use of imagery is a frequently used biblical
method for cultivating this understanding of God's Word.
The Church and Visual Imagery
We know little about Christian artwork during the pre-Constantinian period of the
church. What is known comes to us from the catacombs and a house church. Dura
Europus, located in Syria. This house church is dated from the third century AD. In
addition, little written documentation exists to justify visual images since their utilization
was not questioned until later centuries. "The statements we have from the fourth-
century refer rather to the usefulness of images for the worshipper. Images provided a
mnemonic and didactic aid without which many converts could not participate in a
directly meaningful way in Christian worship" (Miles 44). From the catacombs. Dura
Europus, and other artwork from the fourth century on, we discover that Christianity
utilized visual imagery for four overlapping purposes in varying levels of intensity:
1 . Narrative art as storytelling;
2. Didactic;
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3. Evangelism
4. Devotional/existential.
Pre-Constantinian art evidence comes from fragments of fresco paintings. The
images are a narrative portrait of Old and New Testament stories. The earliest of these
artworks comes from the Dura Europus dated around AD 256. Art historian Emile Male
describes this ancient fresco:
Next to Adam and Eve hiding their nakedness we see Christ carrying the
lost sheep on his shoulders. Farther on, the Holy Women are making their
way to the tomb carrying torches, for it is still darkest night and stars are
shining in the sky. Then some miracles are depicted: the paralytic, healed
by Christ, carrying away his bed; and Jesus walking on the water in the
storm, stretching out his hand to St. Peter. We find also the Woman of
Samaria at the well, and David, who has just slain Goliath. (Male 43)
Following the Constantinian legitimization of the church, the leading visual
display of the church became its buildings. These buildings were large and their
"gorgeous interiors were designed for maximal visual engagement" (Miles 45). At that
time, the culture understood that images had the unique ability not only to communicate
information but to move the will of a person. "Gregory of Nyssa [330-395], one of the
most skilled language users of the late fourth century, related without embarrassment that
he could not contemplate a particular depiction of the sacrifice of Abraham without tears"
(qtd. in Miles 44). As well he would refer to an image as a "language-bearing book"
(qtd. in Nichols 56). Church historian and Bishop of Ceserea, Eusebius, commenting on
the artwork within the interior of a new cathedral in Tyre writes, "the evidence of our
eyes makes instruction through the ears unnecessary" (qtd. in Miles 49). Jerome, in the
late fourth century, writes about Sunday devotional walks through the catacombs. In
these catacombs, paintings of Old and New Testament heroes helped Christians meditate
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on their own spiritual life. Painting and prayers combined to fashion a powerful tool for
spiritual formation.
The art of Christian catacombs can be closely linked with contemporary
prayers-in which Old Testament figures are cited, sometimes listed, as
examples of God's trustworthy protection, deliverance, and guidance....
The two kinds of expression-prayer and painting-used parallel subjects
and themes and apparently were understood as mutually reinforcing.
Paintings provided an aid to memory for prayer. (Miles 54)
Not only did Christians utilize paintings depicting narratives of biblical stories
and characters for didactic and existential purposes, they also adopted pagan symbols as a
means of evangelism and instruction. The grapevines associated with the Greek god
Dionysius were depicted around the communion chalice. Here this familiar symbol was
infused with new meaning symbolizing the shed blood of Jesus Christ. In a fourth
century floor mosaic Christ is depicted riding a chariot across the sky. Pagans would
recognize this as the dominant sun god of pagan theology. Now Christ holds this position
of authority and supremacy. These culturally meaningful symbols were linked to a strong
catechetical instruction that insured an appropriate Christian understanding of these
images in contrast to paganism. The utilization of culturally relevant visual imagery was
an attractive evangelistic device that communicated to pagans and assured them that their
cultural heritage was "not to be exterminated but to be converted" (Miles 57).
Concern over the use of imagery arose in the eighth century. Responding to these
concerns. Pope Gregory the Great composed a letter to Bishop Serenus of Marseilles in
787 delineating the difference between idolatry and the use of images to engage the mind
and heart in spiritual formation.
One thing is the adoration of an image; another thing is to learn what to
adore from the story rendered by the image. For what the Scripture
teaches those who read, the same image shows to those who cannot read,
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but see; because in it even the ignorant see whom they ought to follow; in
the image those who do not know better are able to read. (qtd. in Miles
173-74)
During this medieval period, drama was used to visually communicate the
Scripture to people. Groups called cantastories were outdoor story-singers that
performed plays based on popular devotional literature. During this creative period,
texts were sung, narrated, dramatized, and painted. New paintings hung in a local church
often attracted so many worshipers that "neighboring churches had cause for complaint"
(Miles 73). Paulinus Nola had the walls of his basilica covered with sacred paintings so
that "the forms and colours might seize upon the astonished minds of the country folk"
and make them "feed with their eyes instead of the lips" (qtd. in Nichols 56).
In addition to the various art forms already mentioned, stained glass became
another avenue for the expression of biblical events and theology. As early as the late
tenth century, we find evidence that Christians understood "the narrative and instructive
potential of stained glass" (S. Brown 13). However, not until the development of Gothic
architecture in the early twelfth century do we see "large complexes of stained glass
windows" (Stoddard 161). Gothic architecture allowed supporting walls to be "more
skeletal, and clerestory windows grew to vast size, demanding to be filled with light and
color" (Hill, Hill, and Halberstadt 9). As Gothic church structures gained dominance, the
massive supporting walls of Romanesque architecture that had provided large spaces for
frescoed murals and mosaics were lost. Stained glass eclipsed the use of these art forms
(15). Sarah Brown writes, "The thirteenth-century window became an important vehicle
for storytelling, and in northern Europe stained glass emerged as the most important form
of monumental painting" (56-57). Stoddard dates the eclipse of frescoed murals to the
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mid- twelfth century (161).
The pioneer of Gothic stained glass. Sugar, Abbot of Saint-Denis sums up the
purpose of stained glass. He writes that the intent of glass images is "to direct thought by
material means toward that which is immaterial" (qtd. in Hill, Hill, and Halberstadt 15).
In the centuries just prior to the Reformation, iconoclastic concerns were on the
rise, but images were still viewed as helpful tools for creating spiritual growth. John of
Genoa's Catholicon [thirteenth century] explains.
Know that there were three reasons for the institution of images in
churches. First, for the instruction of simple people, because they are
instructed by them as if by books. Second, so that the mystery of the
incarnation and the examples of the saints may be the more active in our
memory through being presented daily to our eyes. Third, to excite
feelings of devotion, these being aroused more effectively by things seen
than by things heard, (qtd. in Miles 66)
Bishop Durandus of Mende, writing in the same period about the power of images, said
that paintings,
move the mind more than descriptions; for deeds are placed before our
eyes in paintings and thus appear to be actually carrying on. But in
description, the deed is done as it were by hearsay, which affects the mind
less when recalled to memory. Hence, also it is that in churches we pay
less reverence to books than to images and to pictures, (qtd. in Miles 66)
In 1492 the Dominican Fra Michele da Carcano published a sermon in defense of images:
Images of the Virgin and the Saints were introduced for three reasons.
First, on account of the ignorance of simple people, so that those who are
not able to read the Scripture can yet learn by seeing the sacraments of our
salvation and faith in pictures. Second, images were introduced on
account of our emotional sluggishness; so that men who are not aroused to
devotion when they hear about the histories of the Saints may at least be
moved when they see them, as if actually present, in pictures. For our
feelings are aroused by things seen more than by things heard. Third, they
were introduced on account of our unreliable memories.... Images were
introduced because many people cannot retain in their memories what they
hear, but they do remember if they see images, (qtd. in Baxandall 41)
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Abuses in the creation and use of images did exist. "The simple people could
easily confuse the image of divinity or sanctity with divinity or sanctity itself, and
worship it" (Baxandall 42). Others blamed artists for excesses in their paintings. S.
Antonino, Archbishop of Florence, writes.
Painters are to be blamed when they paint things contrary to our Faith-
when they represent the Trinity as one person with three heads, a monster.
But they are not to be praised either when they paint apocryphal matter,
like midwives at the Nativity, or the Virgin Mary in her Assumption
handing down her girdle to St. Thomas on account of his doubt, and so on.
Also, to paint curiosities into the stories of the Saints and in churches,
things that do not serve to arouse devotion but laughter and vain thoughts-
monkeys, and dogs chasing hares and so on, or gratuitously elaborate
costumes-this I think unnecessary and vain. (qtd. in Baxandall 43)
Though such words of correction like Antonino's and the wisdom of Pope
Gregory the Great were a voice of caution and correction, a twisting of the visual and an
imbalance between the visual and oral overtook the church, and calls for reform grew.
Erasmus, an early sixteenth-century Roman Catholic theologian, deplored the growing
veneration of images. He condemned practices "that images ... be treated as if they were
alive; that people . . . bow their heads, fall on the ground, or crawl on their knees before
them, and that worshippers . . . kiss or fondle the carvings" (qtd. in Miles 99).
The voices of Protestant reformers were heard in the clamor, also. Huldreich
Zwingli of Zurich wrote.
Men kneel, bow, and remove their hats before them; candles and incense
are burned before them; men name them after the saints whom they
represent; men kiss them; men adorn them with gold and jewels; men
designate them with the appellation merciful or gracious; men seek
consolation merely from touching them, or even hope to acquire remission
of sins thereby, (qtd. in Miles 99)
At this point the oral aspects of the liturgy had diminished so much that
worshipers no longer expected to hear certain parts of the liturgy or understand those that
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were audible since they were not in the vernacular. As a result participants were no
longer able to process the audible elements. Worship had become a predominantly visual
and emotional experience. In response to this, liturgies developed by Luther, Carlstadt,
Calvin, and Zwingli contained a strong emphasis on the power of the proclaimed Word.
The walls of church sanctuaries were painted white thus hiding the frescoed murals that
had adorned them. Artistic altars were stripped of icons and paraments. The altars
themselves were eventually removed because their presence distracted worshipers from
the "language of the service" (Miles 106). They were replaced with simple, unadorned
communion tables. Zwingli said with pride, "In Zurich we have churches which are
positively luminous; the walls are beautifully white" (qtd. in Finney 13). The Protestant
Reformation and the printing press succeeded in shifting the liturgy and culture of Europe
from being visually based to one that was language based. Miles writes.
As printing stimulated auditory instruction that covered every aspect of
life, the reading eye became the ancillary of the hearing ear; vision lost its
centrality to religion as it became only incidentally engaged in worship
and devotion. The medieval use of images for the construction of self-
images and ideas of community, universe, and God was replaced by
language use. Self-images, ideas, and behavior were conceived,
formulated, and communicated verbally through pamphlets, by private and
public reading of Scripture and by preaching. (123-24)
The use of art to communicate and shape the lives of people did not completely
end with the Reformation. Painters and other artists who had found the church to be their
most dependable patron experienced economic hardships and appealed to secular sources
for work lest they have to change their trade. At this juncture, the rift between the church
and the artistic community began. Some artists were able to evolve with the
Reformation. A niche industry developed within the Lutheran education system. Art
was no longer used in the worship context, but as a didactic tool, art was still deemed
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useful. No longer would an art piece stand alone to existentially engage and shape the
viewer solely on its own merit. Art would accompany the spoken or written word to
reinforce its teaching. Albrecht Durer (1471-1528), a Reformation artist, writes.
The art of painting is made for the eyes, for sight is the noblest sense. A
thing you behold is easier of belief than [one] you hear; but whatever is
both heard and seen we grasp more firmly and lay hold on more securely.
I will therefore continue the word with the work and thus I may be better
understood, (qtd. in Miles 1 16)
However for Calvin, Carlstadt, and especially Zwingli, the arts were exiled from
worship and devotional use. In their eyes the arts were legitimate for "non-reverential
use in the home and public places" (Finney 13). This seemingly harsh reaction to the arts
is rooted in something deeper than the spiritual abuse of images. For Calvin, Carlstadt,
and Zwingli, images of the spiritual realm are a direct violation of the second
commandment against graven images. In contrast to this view, Luther and Catholic
theologian John Eck argued that the second commandment forbids idolatry and "the
improper use of images" (qtd. in Steinmetz 55). To demonstrate this, Luther and Eck
referenced the cherubim on the cover to the Ark of the Covenant and Moses' use of the
bronze serpent. Adding to this Luther demonstrated flexibility toward the arts when he
wrote, "I would like to see all the arts, especially music, used in the service of Him who
gave and made them" (qtd. in Finney 1 1). Calvin, though, raised very real concerns in
response to Luther and Eck and churches that wish to utilize the arts in worship should
consider his response. He points out that the cherubim and seraphim never look upon
God. This signifies "that the splendor of divine glory is so great that the very angels also
are restrained from direct gaze" (qtd. in Steinmetz 60). Calvin maintains that humanity's
constant desire is to control God by minimizing him, creating God in our image. To do
Bilkert 45
so dishonors and strips God of his being and glory. God is reduced to something less
than he is. Calvin writes, "Men can either acknowledge God as God or distort the divine
reality" (qtd. in Richards 1 12). Calvin continues.
For just as soon as a visible form has been fashioned for God, his power
is also bound to it. Men are so stupid that they fasten God wherever they
fashion him; and hence they cannot but adore. And there is no difference
whether they simply worship an idol, or God in the idol. It is always
idolatry when divine honors are bestowed upon an idol, under whatever
pretext this is done. And because it does not please God to be worshiped
superstitiously, whatever is conferred upon the idol is snatched away from
Him." (qtd. in Richards 1 13)
This propensity to distort God's glory is for Calvin rooted in humanity's sinful nature.
Richards writes, "The history of religion is not only rooted in man's awareness of the
numinous but is also shaped by man's sin. Hence, the history of religion becomes for
Calvin the history of idolatry" (1 14).
A Transformed Homiletic
The act of preaching is expressed in several New Testament Greek words that
share the similar meaning of announcement, herald, publish, proclaim, make known, and
report (C. Brown 44). The content of the proclamation has to do with what God has
done, what God is doing, or what God is going to do. In the New Testament gospels, the
preaching content focuses on communicating the immanent presence of God's kingdom
in the person of Jesus Christ. God's kingdom presence is expressed in statements such as,
"He has anointed me to preach good news to the poor" (Luke 4: 18, NIV); "Go into all the
world and preach the good news" (Markl6:15, NIV); "I must go and preach the good
news of the kingdom of God because that is why I was sent" (Luke 4:43, NIV); and,
"When Jesus had called the Twelve together, he gave them authority to drive out all
demons and to cure diseases, and he sent them out to preach the kingdom of God and to
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heal the sick" (Luke 9: 1-2, NIV). The good news is the arrival of God's kingdom. God's
kingdom is his presence, power, and reign uniquely expressed in the person of Jesus
Christ. Preaching in the gospels has at its core the message that God has come to
powerfully reign in the lives of people through the person of Jesus Christ.
In Acts and the epistles, preaching maintains continuity with the gospels. Though
the phrase "preached the good news of the kingdom of God" is used only in Acts 8:12
and 28:31, the message proclaimed is still that God's kingdom reign has arrived. The
most frequently occurring expression consists of various forms of the phrase "to preach
the gospel." This appears twenty-three times in various forms. As with the gospels,
preaching is strategically tied to the person of Jesus Christ. This Christocentric preaching
is demonstrated in the following Pauline passages: We preach Christ crucified" (1 Cor.
1 :23, NFV). For we do not preach ourselves, but Jesus Christ as Lord and ourselves as
your servants for Jesus' sake (2 Cor. 4:5, NIV). Although I am less than the least of all
God's people, this grace was given to me: to preach to the Gentiles the unsearchable
riches of Christ." (Eph. 3:8b, NIV). The important thing is that in every way, whether
from false motives or true, Christ is preached. (Phil. 1:18, NFV).
If the content of preaching is the reign of God through the unique person of Jesus
Christ, the goal of preaching is that people might appropriate this divine reign. Matthew
4:17 records the inauguration of Jesus' ministry: "From that time on Jesus began to
preach, 'Repent, for the kingdom of heaven is near'" (NFV). "Repentance" means to
"change one's mind or purpose" (Kohlenberger 952). It conveys the divine-human
interaction in which a person, by God's prevenient and convicting grace, understands
his/her need of God and orients his or her life toward God and God's ways. This is in
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contrast to a life oriented toward the self and self-rule that is indicative of a life prior to
repentance. When one repents he or she enters into a dynamic experience of God's
reigning presence. His or her life is reoriented to that which is pleasing to and glorifying
of God; therefore, the goal of preaching is to offer the kingdom of God in the person of
Jesus Christ to people in such a manner that they are moved to orient their lives
continuously toward God and thus experience God's reign. Calvin Miller expresses this
when he writes, "Preaching has as its prime function WITNESS!" (14). Preaching is to
give witness to God's reign and the redeeming influence that reign can have on a person
and society. Stott writes that preaching is to "declare, to disclose, to reveal something"
(57). That which is disclosed is some aspect of the kingdom of God in relationship to
life. Miller conveys that preaching is to create an encounter that is "altar-centered" (142).
Here, at the literal or figurative altar, repentance is hammered out and life transformed.
Cultural Relevance
At the heart of preaching is the desire to communicate and persuade people to
orient their lives toward God through the person of Jesus Christ. What value or values
underlie our preaching? Stephen Blakemore asserts that cultural relevance is a biblical
value that should support and shape preaching (20). The Apostle Paul writes in 2
Corinthians 10:5: "We demolish arguments and every pretension that sets itself up
against the knowledge of God, and we take captive every thought to make it obedient to
Christ" (NIV). Regarding this passage Blakemore says, "This text calls us to capture
every cultural form 'of expression' and to make it obedient to and for Christ's glory"
(21). Blakemore points to Charles Wesley's use of secular music arrangements put to
Christ- exalting lyrics and Martin Luther's efforts to translate the Latin Bible into
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German as examples of this value enacted in the church's history.
First Corinthians 9: 19-23 expresses Paul's passion to win people to Christ. This
passionate desire allowed Paul to transform his methods ofministry without
compromising his message or mission.
Though I am free and belong to no man, I make myself a slave to
everyone, to win as many as possible. To the Jew I became like a Jew, to
win the Jews. To those under the law I became like one under the law
(though I myself am not under the law), so as to win those under the law.
To those not having the law I became like one not having the law (though
I am not free from God's law but am under Christ's law), so as to win
those not having the law. To the weak I became weak, to win the weak. I
have become all things to all men so that by all possible means I might
save some. I do all this for the sake of the gospel, that I may share in its
blessings. (NIV)
This is Paul's expression of being culturally relevant. What drove him to do this
was his passionate desire that all people have the opportunity to understand the gospel
and orient their lives toward God's reign through Jesus Christ. Paul was intentionally
free to transform his methods because a driving value in his life was to be culturally
relevant in presenting the gospel. So in order to reach people of the Jewish culture, Paul
would utilize a lifestyle and methods understood by Jewish people. To reach Gentiles,
Paul would embrace a lifestyle and methods that would not hinder his message but
facilitate it. Paul cannot be accused of selling out the gospel. He can only be accused of
intentionally making it comprehensible to various cultural and ethnic groups.
Len Wilson advocates this Pauline value when he encourages the church to allow
sermons to become an aural and visual experience. "The sermon is not dead," he writes,
"it has merely mutated.... Let the mutation alter the way in which we communicate....
Discover how multiple forms of visual and aural communication will help tell the Gospel
story" (3 1-32). Such transforming is within the best traditions of the church. Pope
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Gregory the Great affirmed the church's need to communicate to the illiterate culture
through images saying, "For what the Scripture teaches those who read, the same the
image shows to those who cannot read, but see; because in it even the ignorant see whom
they ought to follow; in the image those who do not know better are able to read" (qtd. in
Miles 174). Can the church in the postmodern culture affirm the need to utilize images
for the postliterate? Wilson responds affirmatively: "Preaching has now become
transformed into a convergence of sensory experiences that combine images, video, and
sounds alongside litanies, repetition, and exegesis" (50). Leonard Sweet, bemoaning the
ineffectiveness of the oral sermon in today's culture, casts a Pauline vision for a
transformed homiletic that embraces cultural relevance:
A prime reason for this is because, for the church, the road less traveled is
the road traveled. The road less traveled by religious leaders is the road
being traveled by the culture: the electronic highway. The church seems
to have the notion that the more impressive the medium, the more
impoverished the message. The more congested the highway, the more
reason to find the forgotten routes. Let Robert Frost take the road less
traveled. The mission of the church is to be where the people are, to take
the road best traveled. (110)
Sweet challenges preachers in the postmodern era to be not only "wordsmiths" but also
"imagesmiths," to be "gardeners of words" and "gardeners of images (and gardeners of
omni-media)" (111). Hybels quotes Charles Spurgeon: "The people in the marketplace
cannot learn the language of the academy, so the people in the academy must learn the
language of the marketplace." Hybels then adds, "It's the pastor's job to translate"
(Hybels, Briscoe, and Robinson 58).
Schaller also addresses this issue of cultural relevance in preaching. "For more
than five centuries, Protestants have relied heavily on the printed word to propagate the
gospel. Several religious traditions identify themselves as 'People of the Book."'(New
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Reformation 107) He then makes this poignant warning: "Television has undermined the
typographic era." (107) Given the huge success of bookstores like Barnes and Noble,
Joseph- Beth, and "dotcom" companies like Amazon.Com, Schaller may be overstating
his point. The typographic culture is alive and well, but it no longer holds a monopoly on
North American culture.
Commenting on 1 Corinthians 9:19-23, Bama writes, "Effective communication
also requires keeping in touch with the changing nature of the culture, the audience and
the communication fomm" ("Pulpit-Meister" 1 1). He continues.
The product of a heavy diet of mass media, the uncritical embrace of
computer technologies and the national shift in morals and values has been
an entirely new filter through which Americans receive and interpret
information. Whether we applaud or oppose that filter is not the issue at
hand: the mere emergence of the new filter mandates a new style of
sermon development and delivery. Great preaching retains the ability to
inspire, direct, educate, encourage and chastise today's people. But the
means of developing and delivering a great sermon these days is quite
different than that which has been done in the recent past. (12-13)
Easum adds his affirmation to a Pauline approach to preaching: "Effective
worship today grows out of the culture of the area. The style and form is comfortable to
those attending worship from the non-Christian world" (81). Rogness writes.
Our ways of worship and church life must be conditioned to our times and
circumstances, and if we refuse to be open to these changes, the church
will soon become a relic of past centuries. This does not mean that the
church bends with every passing fad and fashion, but worship must be
meaningful in a contemporary setting. (98-99)
Miller echoes this saying, "We who serve Christ must leam to talk to the 'pro-me'
culture without sanctioning its narcissism or its permissive morality" (28). This is a
daunting challenge, one which the church often seems inclined to avoid. However Stott
encourages the church to press forward in this difficult task acknowledging that while
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"the contemporary situation makes preaching more difficult; it does not make it any less
necessary" (9).
John Ortberg and Pam Howell ofWillow Creek Community Church are
committed to putting into practice Paul's contemporary relevance. "We have two goals
as leaders of balanced worship. First, remove obstacles that prevent people from
worshiping. Second, lead worshipers to use every expression at our disposal to ascribe
greatness, goodness, and beauty to our God" (34). To illustrate this need, Ortberg and
Howell share this experience.
A friend of ours commented recently that the lack of symbols at most of
our services made worship harder for h\m-his eyes didn't have much to do
[emphasis mine]. Some churches have rich traditions of color and beauty
that make worship a feast for the eyes; our church is still working on this"
(35).
Stott shares a similar view writing.
We can no longer assume that people either want to listen to sermons, or
indeed are able to listen. When they are accustomed to the swiftly moving
images of the screen, how can we expect them to give their attention to
one person talking, with no frills, no light relief and nothing else to look
at. Is it not beyond them? In consequence, when the sermon begins, they
switch off. Television challenges preachers to make our presentation of
the truth attractive through variety, colour, illustration, humour and fast
flowing movement. And in addition, although nothing can supplant
preaching, it definitely needs to be supplemented. (75-76)
In an online interview with Andy Stanley, senior pastor of North Point
Community Church, Stanley makes this comment about using visual aids in preaching:
I want to communicate at every level. There are auditory learners and
visual learners. There are people who learn by talking. There are multiple
levels, and I want maximum impact. So whether its props or songs or
illustrations or humor, I want to do whatever it takes to get the message
across. (Shelley, Marshall, and Gilbreath 7)
David N. Murchie lives in Japan, a culture historically attuned to meditation and
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art. He finds art to be a needed supplement to our North American verbal orientation.
There are times when words fail, times when feelings cannot be described.
These are, indeed, places where words cannot go. . . . Music and art
[defined earlier as dance, drama, mime, painting, and sculpture] give our
expressions of praise and worship a certain wholeness, wholeness that
cannot be duplicated by discursive thought. (15)
Those cited above and others involved in worship and sermon development are
experiencing what John Witvliet, Director of Calvin College's Institute ofWorship,
notes. He says, "With the possible exception of the first centuries after Christ, never
before has the church been reforming its liturgy in so many directions at once" (2).
Ed McNuIty urges preachers to develop a "theology of seeing" (6). Building on
an argument that Jesus utilized secular images for many of his parables, McNulty
suggests that preachers will find numerous movie and TV clips to enhance the
effectiveness of their preaching. "In like manner, the preacher can regard certain films as
visual parables" (6). Movies and TV are a resource for the preacher just as novels and
poems were a resource for preachers in years past. In utilizing these resources, preachers
can become more effective translators in the secular culture by enabling people to bridge
the communication gap between the secular and the sacred. Recording artist and
Episcopal priest Garth Hewitt agrees with this, advocating that art can dialogue with
contemporary culture.
The gospel reminds us that we are part of contemporary culture, and our
music or art will reflect this. I don't expect Christians to produce new art
forms that look radically different, but 'Christian art' should reflect an
alternative viewpoint within those forms that are part of our time and our
world. (21)
The church, and especially those called to preach, must realize the importance of
Paul's emphasis on culturally relevant communication. North American culture is in
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transition. It has and continues to transform from a word-based culture into a new
creation. Dominican theologian and historian Aiden Nichols captures this transformation
of culture and connects it to our broader European cultural history:
It is not simply that the visual has surfaced again. There has been an
extraordinary shift in the relation between the visual image and its big
brother in the media, the written word. It seems that people scarcely
expect the word to communicate at all without some reinforcement of its
potency by 'visual aid.' Word and image are reverting to a relation
Europe has not known since the Middle Ages. (6)
For preachers to remain in the word-based, modem culture is to condemn themselves to
preaching in an increasingly unknown language. It robs our secular culture of the good
news and makes the church look evermore irrelevant. The church is challenged by
Slaughter when he writes, "Electronic media are the language of our culture. Our
strategies for designing worship must be visually engaging" (74). Miller also challenges
the church, asking.
Can the church become pictorially video in order to live, or will it remain
only audio and die? The video sermon must provide images that picture
an existential counsel that says "look and live, watch and be healed." The
marketplace sermon will answer the ears with saving words and the eyes
with healing images. . .. Sermons will become more and more powerful as
preaching is bom in pictures. Image communication may very well be the
key to great preaching in the future. (38-39, 88)
Visual Language: A Growing Field in Communication Practice
The value of movement toward a transformed homiletic in response to an
increasingly visual culture is supported by research in the area of visual language. Visual
language was birthed from the growing visual literacy of culture and focuses on the
presentation of written information with accompanying and tightly integrated visual
images and shapes (Lucas 24). "Once you have an idea of what you want to get across to
the learner, you need to ask the questions, 'What do visuals do best? What role will
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words play best here?' Too often, writers are inclined to describe too much with words"
(26).
A study conducted by the Wharton School, University of Pennsylvania, found
several beneficial effects of visual language.
In a business meeting setting where a decision is required, the use of
overhead transparencies can have an influence on the actual decision
reached, both on an individual and group level. When two opposing sides
of an issue are presented for consideration and discussion in a business
meeting setting, the presenters are found to be perceived more favorably
when they use overhead transparencies than when they do not use them.
(Oppenheim, Kydd, and Caroll 7)
Studies by Australian researcher John Sweller have found that "visual language
produces better problem solving" ("Effectiveness" 4). Other experiments found that
individuals understood visual language documents 10 to 150 percent more quickly than
documents without visual images (5).
Horn comments,
I think visual language is one of the most important and exciting
developments in communication-especially in business and technology. It
is literally a new language. We see it in TV visuals, newspapers and
magazine graphics, and in business presentations. Visual language has
become the new language of the World Wide Web and other forms of
multimedia. (1)
Other studies have confirmed Horn's conclusions. T. Grimes' research on visual
and auditory stimuli demonstrates the power of visual imagery. "Grimes (1991)
compared auditory and visual recognition in three conditions: high redundancy, medium
redundancy, and no redundancy. He found that when audio and video were non-
redundant, 'visual recognition improved considerably as auditory recognition deteriorated
precipitously'" (qtd. in Edwardson et al. 397). Conclusions from Edwardson's research
are that viewers of TV broadcasts have higher levels of free recall when verbal news
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stories have been accompanied by well-integrated news visuals. These stories were
considered "easier to understand," "more interesting," "livelier," and study participants
"liked the stories with news visuals better." The study concludes "These findings may
indicate that news visuals increase interest" (405-406, 408). Other studies by Brosius
and Nugent underscore the importance of complementing text and image integration
(Brosius, Donsbach, and Birk 182-83). When the text and accompanying image diverge,
this creates competition for viewers' attention and "impairs the uptake of information"
(190). In addition to better uptake, Brosius, Donsbach, and Birk found that viewers
judged verbal segments that included illustrative pictures more positively than verbal
segments alone (190). Graber reports that 34 percent of respondents felt that "visuals
make the stories more realistic" and "clarify the story" (149-50).
An additional study by Edwardson, Kent, and McConnell found that videotex,
visible words that appear on the TV screen, are remembered better than words that are
"heard but not seen" (375). Still graphics and videotex act as "conceptual pegs" or
memory pegs which enable better recall on the part of the viewer (375). Brosius,
Donsbach, and Birk agree stating, "Redundant pictures might add retrieval cues to the
stored information thus making it easier to recall the news text (192). Graber's study is
supportive also noting that only 16 percent of verbal news themes were recalled
compared to 34 percent of visual themes (145).
Graber's study provides some helpful negative data for this research. She found
that 4 percent of viewer's responses "indicated that visuals distracted from the story" and
that 13 percent of viewers "indicated that visuals added nothing to the story. A limited
number of responses indicated that visuals fell short of their potential or that the potential
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contribution of a visual very much hinges on its nature" (151). The Edwardson, Kent,
and McConnell study concludes, "This study indicates that television news directors and
videotex executives who are investing large amounts for graphics are probably spending
the money wisely" (375). Church leaders, especially those with responsibilities in
worship design, should give serious attention to this conclusion.
Barry Hampe reminds teachers of what video can and cannot do. Video can take
viewers to places where many might not have the chance to go, such as the Holy Land,
mission trips, church camps, children's church, youth retreats, on-the-street interviews,
and the church nursery. Video also has the ability to create drama. It has the "power to
hold an audience spellbound" (1). An example of this could be a clip from Jesus of
Nazareth depicting the passion of Christ. Doug Fields' Videos that Teach is a helpful
resource for secular video clips that can engage attention and highlight a biblical theme.
A third use of video, or in this case software like PowerPoint, is its ability to show charts
or graphs that depict statistics and sequential concepts. Video also works well as an
emotional medium. Video footage coupled with music can create a high impact
experience that is powerfully motivating. For example, promotional clips for a Promise
Keepers stadium event or video showing children and adults from the church being
baptized when overlaid with carefully selected music can motivate hearts and minds to a
new orientation of one's life to the reign of God.
PowerPoint
PowerPoint is a presentation software that allows persons to present words and
images in a slide format. Words and images can be presented in static or animated
format with no sound or limited sound overlays. More than a tool to communicate facts
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and figures, PowerPoint presentations should be viewed to some degree as an art form.
The manner in which information and images are presented can help or hurt you. Len
Wilson refers to the presentation as "eye candy" (65). To create attractive eye candy,
creators of a presentation should give attention to the following:
Bigger is Better. Choose a font size between 45 and 48 for visual clarity. This
will limit the number of print lines on a single slide but these should not number more
than five at any time. High contrast is important. Use lighter colors for words on a
darker background. Yellow lettering on a deep green or blue background provides
excellent visual acuity. Other contrasting combinations are orange on purple, and white
on black (Wilson 66). A shadowing effect can be added to letters giving them greater
depth, almost a three-dimensional appearance. Choose traditional fonts like Times New
Roman or Tahoma for text display. Busy fonts are difficult to read and create a
distraction from rather than a reinforcement of your message.
Busy is bad (Mason). Simple is better. Choose backgrounds with simple
patterns. Your text presentation is the focus, not your background. When using images
in your background or foreground avoid visual clutter. Allow each image and text to
have its own space. Sometimes the addition of lines dividing the images and/or text acts
like window mullions creating independent space out of one space. Lines can be bold,
thin, solid, or translucent. Another way to create space for each image without distinct
lines is to soften or blur the edges of images.
Simplify. When using long Scripture texts or other long quotes, do not show the
entire text in PowerPoint. Viewers grow weary of reading too much. Consider using
portions, sound bytes that emphasize and highlight important sections (Mason).
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Think metaphor. When communicating a theme/concept ask, "What does this
look like?" Recently, I did a series entitled "The Passionate Pursuit." It was series on
life stewardship dealing with spiritual, ministry, and giving development. We chose the
image of a woman rock climber stretching an arm and leg to the next level. The image
was chosen because we felt it spoke about growing, climbing, pursuing a goal,
determination passion. Each Sunday this image appeared as a watermark behind the
Scripture texts and talking points of the message.
Do not leave images and text on the screen. Once you have made your point,
move on. I have seen talking points and other texts left on the screen for minutes. The
preacher has moved on and the slide now diverges from the message becoming a
distraction.
Lighting. When using PowerPoint, video, or DVD consider the lighting sources
around the surface upon which the images will be displayed. Though projectors can
provide enough lumens for full daylight projection it is helpful to have the area around
the screen somewhat darker.
Video clip length. Clips should be edited, and no longer then one to three minutes
in length (Wilson 56, 57).
Make sure that any image, video, or DVD serves to enhance the message. Visual
technology needs to further the verbal message not just look "cool."
Research Methods
Measuring variables and their interaction demands methods for collecting data
that can be analyzed. In communication research, one of the most commonly applied
methods is the survey (Watt and van den Berg 352).
Bilkert 59
Several survey forms are available for research. In-person surveys, research that
is conducted by a personal interviewer and a member of the study population, have a
successful response rate of 60 percent. Telephone surveys can expect a cooperation rate
of 70 percent. The Mall Intercept survey is similar to the In-person survey except that
persons at a mall are frequently agenda-driven. They are there for a reason and the
survey can be a deterrent to their agenda. However the mall is considered neutral ground
and by offering small incentives the cooperation rates for Mall Intercept surveys can be
better than in-person interviews. A mail survey is distinctly different from the above
mentioned methods. The survey is self-administered. No personal interviewer is
available to clarify directions, answer questions, or apply subtle pressure to cooperate.
Cooperation rates for mail surveys are "usually very low. Rates of 20 percent or less for
a general mailing are typical" (Watt and van den Berg 355).
Regardless of which research method is chosen, careful attention must be given to
the development of the questionnaire, demographic information, and cover letter. If the
questionnaire appears lengthy or confusing the response rate will drop (Watt and van den
Berg 365). Language should be kept simple and any self-administered questionnaire
should not take longer than fifteen minutes to complete.
When demographic information is being collected as part of the research, this data
must be classified if accurate relationships are to be established in the analysis phase of
the research. Coding for gender, age, and TV viewing habits are examples of
demographic information that may need to be classified for analysis. Questionnaires
should be tested for clarity and accuracy prior to their use in the field (Wiersma 176).
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Summation
From the beginning of creation, God has sought to communicate his being and
aspirations to humanity through the creative combination of image and word. Through
the artistry of creation and God-gifted artisans, and through creative and outrageous
prophets, God has sought to encounter humanity that we might experience and walk with
him. In the person of Jesus Christ we find God again communicating through culturally
familiar objects like planks, lilies, lepers, seeds, and soil. The writers of the New
Testament in conveying the good news likewise appealed to familiar images that were
handles which people could grab hold of in order to understand the person and work of
Jesus Christ.
The greatest communicating image of all is Jesus himself. He is the incarnation
of God in the flesh, Emmanuel, God with us. The writer of Hebrews expresses God's
highest self-communication in the person of Jesus Christ saying, "Long ago God spoke
many times and in many ways to our ancestors through the prophets. But now in these
final days, he has spoken to us through his Son. God promised everything to the Son as
an inheritance, and through the Son he made the universe and everything in it. The Son
reflects God's own glory, and everything about him represents God exactly" (Heb. 1:1-3,
NLT). When a person encounters Jesus, he or she experiences the one true and living
God.
For centuries the church communicated this good news message through a
mixture of words and various modes of artistic imagery. Responding to the preliterate
nature of culture, the church creatively used stone carvings, frescoed murals, drama,
dance, music, and the spoken word to reach the world for Christ. Even though
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manuscripts of the Bible were in existence, they were few in numbers. Without mass
printing technology. Western culture would remain pre-literate. Abuse within the visual
arts contributed to the correction now called the Reformation. This resulted in the near
complete uncoupling of liturgy and preaching from imagery. The Reformation closely
paralleled Gutenberg's invention of the printing press (c. 1440-1456). The introduction
of print technology ushered in a new historical period that Slaughter calls the era of
"mass print" (61). The printing press and the Reformation led Western civilization into
centuries of word-based communication.
Today as our word-based, mass-print culture is in a period of continual transition
toward a conglomeration of word and visual language also called the era of "electronic
media," so the church, too, is experiencing transition (Slaughter 62). As in the past when
the church utilized evolving forms of technology from stained glass to the printing press,
so it will adjust and reform itself again utilizing more visual language and the technology
that advances it. As in any reformation abuses and corrections will occur. These will, in
time, produce a healthy balance that utilizes the new wineskins of electronic media while
maintaining the wine of the gospel.
Learning from the abuses and corrective responses of the past, the church can
move forward. It can embrace a variety of artistic forms in an attempt to effectively
engage our visually-driven culture. With a passionate desire to communicate the good
news of God's kingdom in culturally relevant ways, the church can and is rediscovering
the power of imagery to draw, disclose, convert, and transform people and cultures for
the glory of God.
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CHAPTER 3
DESIGN OF THE STUDY
Visual imagery, far more than mere entertainment, is a tool that has been used by
the church to creatively engage and communicate with the surrounding culture. Though
the Reformation and the printing press transformed the West and the church into a print-
oriented culture, forms of visual media have now led the coup that has eclipsed this
typographical culture. If the church seeks to be faithful in its call to communicate the
kingdom of God and the meaning of repentance, it must seriously consider this shift. We
are now "back to the future." Studies in broadcast journalism indicate that the melding of
visual imagery and words can lead to greater viewer engagement (Edwardson et al.;
Brosius, Donsbach, and Birk; Edwardson, Kent, and McConnell; Slattery and Tiedge;
Graber). Do these studies have implications for those crafting sermons and seeking to
communicate with churched and unchurched persons?
Research Questions
The purpose of this study is to evaluate the impact of visual imagery on the
involvement of persons experiencing a sermon. In this study, I will be using a definition
of involvement developed by Zaichkowsky. Involvement is defined as, "a person's
perceived relevance of the object based on inherent needs, values, and interests"
("Measuring" 342). Involvement is to be understood as more than importance.
"Involvement is motivating in nature. When we are involved, we pay attention, perceive
importance and behave in a different manner than when we are not involved"
("Conceptualizing" 12). What role, if any, do visual images play in creating higher
involvement levels?
Research in the field of broadcast television indicates that the combination of
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complementing images and words leads to greater interest (Edwardson et al. 397), clarity
(Graber 150), and recall (Brosius, Donsbach, and Birk 189). This integrative use of
images and words appears to involve people more than verbal presentation alone. If
greater involvement facilitates greater attention, recall, perceived importance, and
motivation then preachers utilizing an effective integration of words and image in their
sermons can expect greater opportunities to assist people on their journey to repentance
and life transformation in the kingdom of God.
Research Question #1
Do messages utilizing an integrative combination of words and images enable
people to maintain a higher involvement level in the sermon than non-visual messages?
Research Question #2
Does the use of visual imagery demonstrate a statistically significant correlation
with any of the various demographic data? Specific questions involved with this
research question are:
1 . Is there a significant correlation between the use of effective visual imagery
and the amount of television viewed per week?
2. Is there a significant correlation between the use of effective visual imagery
and gender?
3. Is there a significant correlation between the use of effective visual imagery
and age?
Population and Sample
Two populations were selected from each church in this quantitative study. The
two churches were Faith United Methodist Church in North Canton, Ohio and First
United Methodist in Ashland, Ohio. The first population at Faith UMC included all
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worshipers eighteen years and older in attendance on two consecutive Sundays at the
8:15 a.m. traditional worship service. The second population included all worshipers
eighteen years and older in attendance on two consecutive Sundays at the 10:45 a.m.
traditional worship service. The two Sundays during which this study took place were
the same for both worship services.
Faith United Methodist Church is a suburban, middle to upper-middle class
church averaging five hundred in worship attendance. Average worship attendance at the
8:15 a.m. worship service is 150. Average worship attendance at the 10:45 a.m. worship
service is 275. Both services are held in the main sanctuary and do not utilize visual
imagery projection. Individuals participating on one Sunday only or who did not
complete the survey were disqualified from the study population. A third, contemporary
service is held in the sanctuary but was not included in this study sample. Individuals
participating on one Sunday only or who did not complete the survey disqualified
themselves from the study.
The first population from First UMC included all worshipers eighteen years and
older in attendance on two consecutive Sundays at the 9 a.m. traditional worship service.
The second population included all worshipers eighteen years and older in attendance on
two consecutive Sundays at the 11:15 Cafe worship service. Individuals participating on
one Sunday only or who did not complete the survey disqualified themselves from the
study population. The two Sundays over which this study occurred were the same for
both worship services.
First UMC, located in Ashland, Ohio is a downtown, county seat church. It is
predominately composed of middle income senior citizens but has a growing population
of twenty to fifty year old persons. The 9 a.m. service is traditional in style but uses an
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LCD projector for the projection of liturgical elements such as hymns, responsive
readings, prayers. Scripture readings, and the sermon outline. PowerPoint software is
used for projection of these elements. Video clips have been used on an extremely rare
basis. The regular use of projection technologies in this service began in July 2000. This
service has an average worship attendance of 185.
The 11:15 a.m. service is called "the Cafe." It is an altemative-style worship
experience utilizing both PowerPoint and video on a weekly basis. The Cafe is located in
the Fellowship Hall of First UMC and has an average worship attendance of sixty-five.
This study is considered quasi-experimental research since it deals with already intact
groups. Vogt defines this method of research as, "a type of research design for
conducting studies in field or real-life situations where the researcher may be able to
manipulate some independent variables but cannot randomly assign subjects to control
and experimental groups" (184). This does introduce problems with internal validity.
Wiersma states, "Any number of factors might be operating in the formation of intact
groups, and it cannot be argued that such groups are random samples of some larger
population" (140).
To help create greater internal validity the researcher used a pretest-posttest,
nonequivalent control group design. "The inclusion of the pretest greatly aids in
checking the similarity of the groups" (Wiersma 143). Two groups within each church, a
control group and an experimental group, were created utilizing the natural groupings of
multiple worship services. Since this research was conducted in two churches, four
populations were tested. Thus the design is also a multi-group design. The inclusion of a
second church adds to the internal validity of the study since additional baseline and
posttest comparative data were included (143).
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Methodology
This project was executed with the permission and cooperation of Dr. Alan
Kimber, Senior Pastor of Faith United Methodist Church in North Canton, Ohio and with
the additional cooperation of the congregation of First United Methodist Church in
Ashland, Ohio. The project was quasi-experimental research utilizing a pretest-postest,
nonequivalent control group design which utilized two groups from each church
designated as COGO, COGl, and CIGO, ClGl. These groups made up the total sample
population taken from the 8:15 andl 1:15 a.m. (GO) and 10:45 and 9 a.m. (Gl) worship
services on two consecutive Sundays. Persons participating in GO or Gl for one Sunday
only were disqualified from the study.
Those attending the designated worship services received their surveys when
entering the sanctury and were notified during the announcements that following the
sermon they would be asked to complete the survey form. All groups were informed that
this reaserch survey would help the researcher complete his dissertation research and that
their support was greatly appreciated. The survey contained two sections (see Appendix
A). The first included a five digit box for their code and demographic information
regarding gender, age, and amount of TV viewed per week. The second section
contained the Personal Involvement Inventory (PII). The survey was reviewed by my
congregational reflection team and declared clear and understandable.
On the first Sunday both GO and Gl heard the same sermon delivered in a similar
manner (meaning vocal tone, facial expressions, and physical movements), in the same
location, by the same person, without the use of visual images. Following the sermon,
participants completed the color-coded demographic information and the Personal
Involvement Inventory (PII). Study participants added individual coding to their
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responses by utilizing the last four digits of their Social Security number and first initial
of their mother's maiden name. Upon completing this data the worship service
concluded and participants deposited their forms with ushers and me. All surveys were
deposited in boxes designated Ml CO 8:15 a.m., MICO 10:45 a.m., MlCl 9 a.m. and
M 1 C 1 11:15 a.m. These boxes were secured in the church office. Pretest data from these
four services provided the baseline for a comparison-contrast study of the two respective
populations.
The following Sunday, the same demographic and PEt instrument was handed out
by ushers along with the worship bulletin as worshipers entered the sanctuary. The same
notification was given to those in attendance as was given on the first Sunday. Those
who were not present at the same service on the previous Sunday were asked not to
participate. To insure study purity, all returned measurements, M2, were checked for a
correlating Ml document. Any M2 document not having a correlating Ml document was
disqualified from the sample. Likewise, any Ml document not having a correlating M2
document was disqualified.
I was surprised by the limited numbers of completed surveys, especially from
COGl. I later heard from two people at CI that several people had commented, "I am not
going to fill that out." Members of the Congregational Reflection Team, some of whom
were present at both CO and CI, thought that the instructions given in both locations had
been clear.
In an effort to gain additional data from COGl, the researcher received
permission from Dr. Thomas F. Tumblin, Director of the Doctor of Ministry Program at
Asbury Theological Seminary, to submit an additional survey to COGl. One week after
the initial second measurement, ushers again distributed the survey. Dr. Kimber invited
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those who had participated in the previous week's 10:45 a.m. service to complete the
survey. They were collected by the ushers and returned to the researcher. Of the twenty-
nine surveys from COGl that qualified for use in the study, seven were completed one
week after the initial second measurement.
COGO and CIGO, the 8:30 a.m. and 11:15 a.m. worship populations, experienced
a sermon with no visual images as they had the week before. Following the conclusion
of the service, COGO and CIGO completed a second measurement, M2. This
measurement was collected in boxes marked M2C0 8:30 a.m. and M2C1 11:15 a.m. by
the ushers and the researcher following the dismissal of the worship service. The boxes
were secured in the church office.
COGl and ClGl, the 10:45 a.m. and 9 a.m. worship populations, experienced a
sermon utilizing the tight integration of verbal text and visual images. Efforts were made
to maintain similar tone quality, facial expressions, and body movements as were used in
the COGO and CIGO settings. Some additional or different language was necessary for
the introduction of video clips. Scripture texts, and other images. Following the
conclusion of worship, COGl and ClGl completed their second measurement, M2C0
10:45 a.m. and M2C1 9 a.m. Completed measurements were collected by ushers and the
researcher in boxes marked M2C0 10:45 a.m. and M2C1 9 a.m. following the conclusion
of the worship service. The boxes were secured in the church office.
Concluding measurements after two sermons was part of the research design.
University of Kentucky Ph.D. candidate in communications, Fred Fitch, counseled that
this approach would avoid instrument learning, subject mortality, and thus a
contaminated study.
Figure 1 outlines the pretest, posttest design used in both locations.
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COGO ^ S 1 (verbal only) Ml ? S2 (verbal only) ^ M2
COGl ^ SI (verbal only) Ml ^ S2 (visual images) ^ M2
CIGO ^ S 1 (verbal only) Ml ^ S2 (verbal only) ^ M2
ClGl ^ S 1 (verbal only) M 1 ^ S2 (visual images) ^ M2
Figure 1 Design Chart
Variables
The dependent variables in this study were COGO M2, CIGO M2 and COGl M2,
ClGl M2. COGO and CIGO were identified as the control groups for each respective
church. COGl and ClGl were the experimental groups for each respective church that
received the same sermon experience except for the introduction of visual images in
Sermon 2 (S2). Every effort was made to maintain similarity in the sermons, the physical
environment of the sanctuary, and the sample populations. Such efforts controlled
potential confounding variables and added greater internal validity to the study. Any
difference then between the GO control groups and the Gl experimental groups,
following the introduction of the independent variable should be due to the influence of
the independent variable and intervening demographic variables. This design does not
look for absolute levels or changes in the dependent variable. It looks for comparative
differences between the experimental and control groups following the introduction of
the independent variable.
The independent variable in this study was the sermon that utilized the integration
of complementing words and visual imagery. The visual imagery was a combination of
static and dynamic images including video. Potential intervening variables were age,
gender, and TV exposure.
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Instrumentation
To evaluate the impact of visual imagery on the involvement of persons
experiencing a sermon, I used the Personal Involvement Inventory (PII) developed by
Judith L. Zaichkowsky in 1985. Involvement is defined as "a person's perceived
relevance of the object based on inherent needs, values, and interests" ("Measuring"
342). Involvement is to be understood as more than importance. "Involvement is
motivating in nature. When we are involved, we pay attention, perceive importance, and
behave in a different manner than when we are not involved" ("Conceptualizing" 12).
The Pn is considered
a significant construct in mass communication and advertising research. It
is expected to mediate attitudes and behaviorial responses to messages,
issues, and objects. Involvement signifies arousal, interest and motivation.
It is typically treated as a mediating variable in assessing whether a
message such as an advertisement is relevant to the consumer. (Rubin,
Palmgreen, and Sypher 286)
Reliability and Validity
Development of the PII began with an initial list of 168 bipolar semantic
differential word pairs. These were submitted to "three expert judges (senior Ph.D.
candidates in consumer behavior)" for content validity (Zaichkowsky, "Measuring" 343).
Zaichkowsky explains, "Each word pair was rated on the following scale: (1) clearly
representative of involvement, (2) somewhat representative of involvement, and (3) not
representative of involvement" ("Measuring" 343). The word pair list was reduced to
forty-three and these were submitted to five new judges for rating using the same
procedure. Twenty-three word pairs were consistently rated as representing the definition
of involvement ("Measuring" 343). Following additional testing and retesting for content
validity, Zaichkowsky selected a twenty-item word-pair scale with validity correlations
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of at least .88 and Combach alphas of at least .95 (Rubin, Palmgreen, and Sypher 286).
Further reliability testing by "Mobley, Bearden, and Teel (1988) reported Combach
alphas of .96 and .97. Celuch and Evans (1989) noted Combach alphas of .93 and .96"
(287). A sample of the PII form used in this study is found in Appendix A.
Zaichkowsky provides a further breakdown of involvement into categories of low,
medium, and high involvement. "Low scorers were defined as those scoring in the first
quartile of the distribution" with scores ranging from 20 to 69 ("Measuring" 350).
"Medium scorers were defined as those scoring in the middle 50 percent of the
distribution" with scores ranging from 70 to 1 10 ("Measuring" 350, 351).
. "High scorers were deined as those scoring in the top quartile of the distribution" with
scores ranging from 111 to 140 ("Measuring" 351).
Confidentiality and Anonymity
The confidentiality and anonymity of the sample population was insured by
utilizing the last four digits of a participant's Social Security number and first initial of
his or her mother's maiden name.
Data Analysis
The primary statistical procedure employed in analyzing the gathered data was the
t-test and a regression analysis. A t-test is used "to determine whether two means,
proportions, or correlation coefficients differ significantly from each other" (Borg and
Gall 428). A regression analysis indicates the "variability of a dependent variable using
information about one or more independent variables" (Vogt 192). A regression analysis
was used for evaluating the intervening demographic variables of gender, age, and TV
viewing habits.
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CHAPTER 4
FINDINGS OF THE STUDY
"I am more of a traditionalist. I don't really like the screen, but Jack loves it!" A
woman who, with her husband, left the church thirty years ago when they were twenty-
six years old spoke these words. Now, at age fifty-six and newly reconnected with the
body of Christ, she sums up the tension that churches can experience when integrating
electronic visual imagery into the worship setting, the worship experience, and the
sermon. Why bother with such tension? Should we leave well enough alone?
Part of God's call upon pastors is the ministry of proclamation. To preach is to
communicate and persuade people to orient their lives toward God through the person of
Jesus Christ. This call to effectively preach causes us to wade into the turbulent waters of
screens and electronic media. What values should guide us in processing whether or not
electronic media ought to be used? The apostle Paul writes in 2 Corinthians 10:5: "We
demolish arguments and every pretension that sets itself up against the knowledge of
God, and we take captive every thought to make it obedient to Christ" (NIV). Blakemore
asserts, "This text calls us to capture every cultural form 'of expression' and to make it
obedient to and for Christ's glory" (21). The value of cultural relevance should drive us
to examine the use of electronic media in the sermon. At issue is God's call to
communicate in meaningful ways with fallen humanity within and outside the body of
Christ. The purpose of this research was to evaluate the ability of electronically
generated visual imagery to enhance the preacher's spoken word so that congregants are
better involved in and with the message. "Involvement" is defined as "a person's
perceived relevance of the object based on inherent needs, values, and interests"
(Zaichkowsky "Measuring" 342). Involvement is understood as more than gaining one's
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attention. "Involvement is motivating in nature. When we are involved, we pay
attention, perceive importance, and behave in a different manner than when we are not
involved" (Zaichkowsky, "Conceptualizing" 12).
Two primary research questions have guided this study: Do messages utilizing an
integrative combination of words and images enable people to maintain a higher
involvement level in the sermon than non-visual messages? Does the use of visual
imagery demonstrate a statistically significant correlation with any of the various
demographic data? Specific questions involved with this research question are:
1 . Is there a significant correlation between the effective use of visual imagery
and the amount of television viewed per week?
2. Is there a significant correlation between the effective use of visual imagery
and gender?
3. Is there a significant correlation between the effective use of visual imagery
and age?
Profile of Subjects
The Personal Involvement Inventory (PH) was administered to two adult
populations, one from Faith United Methodist Church in North Canton, Ohio and the
other from First United Methodist Church in Ashland, Ohio. The total population for this
study was ninety-eight. This population represents those people who attended the same
worship service for two consecutive Sundays and who completed the PH and its
accompanying demographic information.
This population ranged in age from eighteen to eighty-four with a mean age of
fifty-seven. The mean age of the female population was fifty-four and the male
population fifty-nine. The population consisted of fifty-two females (52 percent) and
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forty-seven males (48 percent). The mean hours of television viewing per week for
females was 13.37 and 13.29 for males. Mean hours of television viewing for the entire
population was 13.33 hours per week. Table 4.1 shows the break down of respondents
according to church, control and experimental groupings, percentages within each of
these categories, and percentage of total population.
Table 4.1
Summary of Population Grouping and Method
Church
0 NORTH
CANTON
1 ASHLAND TOTAL
Method 0 CONTROL Count
% within Method
% within Church
% of Total
24
68.60%
45.30%
24.50%
11
31.40%
24.40%
11.20%
35
100.00%
35.70%
35.70%
1 Count
EXPERIMENTAL % within Method
% within Church
% of Total
29
46.00%
54.70%
29.60%
34
54.00%
75.60%
34.70%
63
100.00%
64.30%
64.30%
Total Count
% within Method
% within Church
% of Total
53
54.10%
100.00%
54.10%
45
45.90%
100.00%
45.90%
98
100.00%
100.00%
100.00%
Table 4.2 shows the pretest and posttest scores for both church locations and the
control and experimental groups within these populations. The pretest served as a
baseline for examining variations in light of the independent variable and the intervening
variables of gender, age, and amount of television viewing. The pretest was administered
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to all groups following sermon 1 which did not utilize electronic visual imagery.
Table 4.2
Summation of Pretest, Posttest Score
Church Method Pre-Test Post-Test
0 NORTH CANTON 0 CONTROL Mean
N
Std. D
128.54
24
14.1391
127.42
24
13.423
1 EXPERIMENTAL Mean
N
Std. D
124.03
29
14411
127
29
12.326
Total Mean
N
Std. D
126.08
53
14.331
127.19
53
12.71
1 ASHLAND 0 CONTROL Mean
N
Std. D
127.73
11
18.183
125.64
11
21.598
1 EXPERIMENTAL Mean
N
Std. D
121.06
34
13.625
121.26
34
15.604
Total Mean
N
Std. D
122.69
45
14925
122.23
45
17.095
TOTAL 0 CONTROL Mean
N
Std. D
128.29
35
15.252
126.86
35
16.117
1 EXPERIMENTAL Mean
N
Std. D
122.43
63
13.958
123.9
63
1437
TOTAL Mean
N
Std. D
124.52
98
1463
124.96
98
15.002
In all four populations the M scores fell within the top quartile of the PH
indicating a high level of involvement with the sermon (Zaichkowsky, "Measuring" 351).
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M score for the total pretest control population (N=35) was 128.29 with a SD of 15.252.
M score for the total pretest experimental population (N=63) was 122.43 with a SD of
13.958.
Posttest scores for all individual groups continued to show a high level of
involvement with the sermon according to Zaichkowsky' s scale ("Measuring"351). M
score for the total posttest control population (N=35) was 126.86 with a SD of 16.1 17. M
score for the total posttest experimental population (N=63) was 123.90 with a SD of
14.37.
When a t-test was applied to compare the means between the control and
experimental populations in the pretest for significance, Table 4.3 shows that no
significant statistical difference was found. All groups responded similarly to the
oral/audible, non-visual imagery sermon.
A regression analysis was applied to posttest scores (the dependent variable) to
determine if statistically significant levels of variation were caused by the independent
variable (electronic visual imagery) and/or the intervening variables of age, gender,
television, location, and pretest. The results of the regression analysis are found in
Tables 4.4a, b, and c.
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Table 4.3
T-Test Summary
Model Unstandardized
Coefficients
Standardized
Coefficients
t siaB Std. Error Beta
(Constant) 49.635 14.092 3.522 0.001
Method 1.255 2.834 0.04 0.443 0.659
Church -2.311 2.77 -0.077 -8.32 0.408
Pre-Test 0.584 0.094 0.571 6.235 0
Age 9.09E-02 0.089 0.098 1.02 0.311
TV -9.62E-02 0.149 -0.06 -0.646 0.52
Gender -1.783 2.69 -0.06 -0.663 0.509
Table 4.4a
Regression Analyses
Mode
1
R R Square Adjusted R
Square
Std. Error of the
Estimate
1 .595a 0.354 0.309 12.477
Predictors: (Constant), Gender, TV, Method, Church, Pretest, Age
Table 4.4b
Mode
1
R R Square Adjusted R
Square
Std. Error of the
Estimate
1 .610a 0.372 0.345 12.143
Predictors: (Constant), Pretest, Church, Method
Table 4.4c
Mode
1
R R Square Adjusted R
Square
Std. Error of the
Estimate
1 .577a 0.333 0.326 12.318
Predictors: (Constant), Pretest
When including the independent variable and all intervening variables R-squared
= .354 (table 4.4a). R-squared is the "symbol for a coefficient of multiple determination
between a dependent variable and two or more independent variables" (Vogt 186). In
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this measurement R-squared indicates that 35 percent of the variance in posttest scores
can be accounted for by the variables. When gender, TV, and age are excluded as
variables R-squared = .372 (see Table 4.4b). Table 4.4c removes the visual imagery
(method) and church location as variables and examines the pretest score as the only
independent variable. R-squared = .333 thus 33 percent of the posttest variances are
determined by the pretest scores. Table 4.3 shows the pretest score as the only
statistically significant variable (.000). The t-test applied to the pretest intervening
variable and posttest dependent variable relationship had a value of t = 6.235 indicating a
statistically significant relationship between the two, the higher the pretest score, the
higher the posttest score. The two are highly co-related.
The Regression analysis and t-tests answer research question one. There is no
statistically significant relationship between the use or non-use of visual imagery in the
sermon. The use of visual imagery does not appear to help the congregant involve
him/herself in the sermon nor does it deter him/her from involvement. In layman terms,
"It neither helps nor hurts." Research question two deals with intervening variables of
age, gender, and TV viewing. The research findings indicate that these variables do not
have a statistically significant impact on a person's involvement levels with a visually
enhanced sermon.
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CHAPTER 5
SUMMARY AND CONCLUSIONS
This study has its origins in my personal experiences with theatre, preaching, the
use of media in worship, and culturally relevant evangelism. My personal faith in Christ
came alive through a para-church organization that sought to engage high school youth
through culturally familiar and involving means. These created an environment that
engaged me and enabled me to repent and reorient my life toward God through a
relationship with Christ.
My experience in theatre, the careful blocking out of scenes, the building of
imaginative sets, the use of lighting, gels, color, music, body movement, vocal projection,
pacing, and intonation created a context in which I understand preaching and worship as
akin to theatre. Jana Childers writes that "worship and theatre have a great deal in
common. They create an experience with drawing power and open viewers' apertures,
facilitating discovery, encounter, and even transformation" (124). My love for the Word
made flesh has been a powerful motivator to communicate the written Word with an
authenticity true to the text and a liveliness and passion that that invites involvement, and
helps facilitate transformation, what Miller calls an "altar-centered" experience (142).
I have traveled to numerous churches where sound, lighting, props, and media
created a matrix in which the Word proclaimed became the Word encountered. Well-
edited, on-the-street interviews with secular people from the surrounding community
drew my attention. Scripture read together as it appeared on the screen drew me into the
messages. A clip from Remember the Titans made me wonder if God had something for
me to stand up for in my life.
The driving force behind this research has been a Pauline desire to help Christ's
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church become more effective at engaging and communicating with the culture that
surrounds it and thus with those both within and outside the church, who are influenced
by the culture. Certainly the immense presence, power, and popularity of visual mediums
in our culture should cause the church to ask, "Can we use these mediums as a wine skin
to carry and dispense the wine of the gospel of Jesus Christ?"
Major Findings
The results of this study indicate that a significant level of greater involvement in
the sermon is not achieved when utilizing static and dynamic forms of electronically
projected imagery. However in both church locations the experimental groups measured
an increase in the mean score when the visual imagery was introduced. At the same time,
both control groups measured a decline in engagement levels. These changes were not
statistically significant; but, I wonder if they might have been indicative of a trend.
Concluding the study after two sermons may not have allowed enough time to measure
the true influence of media. If the study would have continued over a period of six weeks
and six sermons for both locations utilizing pretest, midtest, posttest methodology, would
media have had greater influence and shown statistically significant increases in the PH
mean scores? When assessing the relationship of gender, age, and TV viewing habits on
participants' levels of involvement, I found no statistically significant relationship present
among these individually or in combination. The only significant relationship found was
between the pretest and posttest scores. These were found to be highly co-related. The
higher the pretest score, the higher the posttest score. People were highly engaged
whether electronically generated visual images were or were not used. As stated in the
previous paragraph, if the study had continued over a six-week, six-sermon period, would
the intervening variables have shown increased or even significant levels of co-
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relatedness?
The study findings may be influenced by the makeup of the study population.
COGO, COGl, CIGO, and ClGl were self-selecting groups. They represent a
homogeneous population of persons who were churched and whose age may be
considered older, M=57. The findings of this study may have been different if the mean
age had been M=40, M=30, and even lower. The findings may have been different if the
population was inclusive of both long-term churched, recently churched, and unchurched
subjects.
It is possible that testing sensitization influenced the PH scores. People who
know they are part of a study can be influenced positively or negatively by such
knowledge. Testing sensitization may have been an impediment to greater involvement
within the experimental groups.
Finally, for pastors preaching in traditional settings with older, churched
populations, this study suggests that the use of media does not create barriers that inhibit
involvement. PH scores for the experimental populations did not indicate that media was
a distraction. This may be helpful for pastors who believe that media can be an effective
tool to involve unchurched and formerly churched people but who also must consider the
impact of media upon their current congregation.
Implications
The results of this research were surprising to me. Given our highly media
saturated culture I expected that the introduction of static and dynamic visual imagery
would have created higher levels of participant involvement. This result leads to some
conclusions, some new questions, and some suggestions for further research.
My experience as a pastor who has introduced multimedia into the context of
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traditional and so-called contemporary worship convinces me of the value of this
medium. People across the age spectrum have expressed their appreciation for electronic
imaging. One senior citizen commented that he is now singing in worship for the first
time in several years. He apparently has an eye disease that restricts his ability to read
the words printed in a hymnal. Now he can look to the screen, see the words and sing the
hymns that express his faith. A midlife BabyBoomer exclaimed that she is a visual
learner and finds herself helped by the projection of the liturgy and message points on the
screen. Another senior citizen said that she likes to see the sermon points on the screen
because they serve as "memory hooks for me." A university student commented, "I
enjoyed the PowerPoint. You are the only pastor whom I have ever encountered that uses
that type of presentation with their sermon. It was much more easier to follow, with
interesting points that you can visualize." A twenty-something male who was in town
visiting family joined them for worship. The message title for that particular Sunday was
"The Greatest Family on Earth." That week the actor Carol O' Conner had died.
O'Conner is famous for his role as the bigoted Archie Bunker on the sitcom All in the
Family. The show has become a recognized cultural icon for many Americans. Archie's
picture was projected on the screen as I sang the theme song for All in the Family and the
message theme was introduced. Following worship, the young man shook my hand and
said wryly, "I never thought I'd see the day when Archie Bunker was in church." The
image was apparently engaging and memorable, but for all the talk about multimedia and
multisensory preaching, the research conclusions may point us in another important
direction.
The results of this study indicate that an effective communicator will involve
people. A poor or mediocre communicator will achieve poor and mediocre levels of
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involvement. The use of electronically produced imagery will not make a poor preacher
a good preacher or a great preacher a superb preacher. Visual imagery may be likened to
side dishes served with a main entree. The side dishes are not the main entree but are
there to complement the entree as well as to provide well-rounded nutrition. If the main
entree is prepared well the diners are well fed and have an enjoyable experience
interacting with the food. However if the main entree is poorly prepared in appearance
and taste the dining experience will be loathsome and people left nutritionally unfulfilled.
The side dishes will not carry the meal.
This analogy and the research findings take us back to the early church's
understanding of the role of visual imagery in reaching the surrounding culture. Early
Christians adopted pagan symbols as a means of evangelistic and didactic instruction.
The grapevines associated with the Greek god Dionysius were depicted around the
communion chalice. Here this familiar symbol was infused with new meaning
symbolizing the shed blood of Jesus Christ. In a fourth century floor mosaic Christ is
depicted riding a chariot across the sky. Pagans would recognize this as the dominant sun
god of pagan theology. Now Christ holds this position of authority and supremacy.
These culturally meaningful symbols were linked to a strong catechetical instruction that
insured an appropriate Christian understanding of these images in contrast to paganism.
The utilization of culturally-relevant, visual imagery was an evangelistic device that
communicated to pagans and assured them that their cultural heritage was "not to be
exterminated but to be converted" (Miles 57). Essential to the effectiveness of the
imagery was effective verbal communication given by one or more presenters who
established his or her presence with seeking pagans or new believers in Christ.
Many mega and fast growing churches like Willow Creek, Saddleback, South
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East Christian, Ginghamsburg United Methodist, Southland Christian, Church of the
Resurrection, and others utilize electronically generated visual imagery and do so with
great talent and imagination. But each of these churches also has a talented preaching
staff. Their preachers are all gifted communicators who can involve people through their
own verbal and dramatic talents. In his chapter entitled, "Get Physical! Let Your Body
Talk," Roger Duffett quotes actress Carol Channing from a Chicago Tribune interview as
saying, "Actors tell the story of their role through their face, voice, and body" (127).
Good communicators internalize their message. Just as a good actor becomes the
character he or she is playing, so an effective preacher internalizes the message. Farmer
writes.
Merely to read the sermon is fatal. It is worse than fatal; it is the culpable
repudiation of one's task and calling. The alternative to reading is not
dispensing entirely with notes or manuscripts in the pulpit. The alternative
to reading is preaching and you can preach from notes and even from a
full manuscript if you have taken the trouble to absorb it. (59)
The preacher, after absorbing the message, embodies the message in complementing,
supportive movement, facial expression, tone, pitch and pacing rather than merely
spewing forth words from a talking head. Timothy Wright, Associate Pastor at the
Community of Joy Church, exhorts pastors to get out of the pulpit and converse with
people rather than reading to them (105, 106). John Stott, writing about the presence and
style of the preacher, states.
We can no longer assume that people either want to listen to sermons, or
indeed are able to listen. When they are accustomed to the swiftly moving
images of the screen, how can we expect them to give their attention to
one person talking, with no frills, no light relief and nothing else to look
at? Is it not beyond them? In consequence, when the sermon begins, they
switch off. Television challenges preachers to make our presentation of
the truth attractive through variety, colour, illustration, humour and fast
flowing movement. (75-76)
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The challenge of communicating with the surrounding culture is not new to preachers.
Charles Spurgeon, writing in the nineteenth century said, "The people in the marketplace
cannot leam the language of the academy, so the people of the academy must leam the
language of the marketplace" (Hybels, Brisco, and Robinson, 50). The language of the
marketplace is not only verbal but physical too. Leaming how to be an effective
communicator through one's voice and body is essential.
In no way am I repudiating the use of electronic visual imagery. The Vietnam
Memorial Wall and pictures of firefighters raising the American flag on the site of the
World Trade Center complex stir the heart and mind. A naked prophet, old wineskins,
and a Roman coin are images with potential to communicate, but their potential is lost
unless the preacher can involve the participants through her or his being. Theologian and
preacher Herbert Farmer, before the birth of television, commented on this importance:
"Speech is absolutely central and indispensable in the world of personal relationships"
(56, 57). He argues that preaching is "central and indispensable" to God's saving work
because God "insists upon saving men [and women] as persons and in a personal way."
Therefore, meaningful, effective preaching that connects and communicates in a personal
relational manner becomes the avenue by which God communicates personally to those
you address (57, 58). If we add to this constmct Len Wilson's view that preaching has
evolved to a "convergence of sensory experiences that combine images, video film, and
sounds alongside litanies, repetition, and exegesis," (50) this study highlights the critical
necessity of sound speaking skills to involve the participant. We must understand that
"sensory experiences" includes how participants experience the preacher. Without honed
communication skills that establish presence and relationship, the other side of Wilson's
"convergence," images, video, and sounds, will be ineffective and uninvolving (50).
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Image without strong preaching skills will fall short of God's desire to redeem humanity
(Rom. 10:14,15).
Perhaps here we can return to the concern of Guinness and Calvin. In our effort
to engage our multisensory culture preachers may expend large amounts of energy to
create images that we think will involve participants while neglecting our own carefully
crafted personal presentation of the Word. Hence "Image becomes king (the idolatry that
Calvin feared) and the Word loses its authority... [and] at the end of the day we have not
conveyed the truth of Christ" (qtd. in Jasper 95). Speech, especially well-crafted and
well-executed speech, "is absolutely central and indispensable in the world of personal
relationships" (Farmer 56, 57). Personal relationship is the seedbed of personal
involvement. The speech and presence of the preacher must create an environment where
relationship is experienced. The use of projected imagery can assist a preacher in
creating the experience of relationship, but cannot in itself do this. The preacher is
primary. Projected visual imagery is secondary. This is what futurists like Sweet,
Schaller, Easum, Bandy, and Wilson either forget or presume in their writings. They call
for, projected images, and the exegeting of culture. These are all good requests that the
church should take seriously, but they do not call for stronger pulpit-presence, better
storytelling through face, voice, and body. Childers writes.
How is it that so much preaching seems weak and watery or dead and flat?
Richard Lischer points to a 'theological homelessness,' which has
diminished preaching's substance, coherence, authority, and relevance.
Others have mentioned shifting attitudes toward authority, a suspicion of
institutions, and a change in the consumer's 'palate' brought on the by the
conditionings effects of a multimedia culture. Postmodernism has also
been examined in the search for culpability. Slowly, homileticians are
building answers. There is still more uncertainty than there is consensus.
However, it is worth pointing out that when questions about what is
missing in contemporary preaching are put to lay people, they yield an
age-old and surprisingly consistent response: passion. (18)
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The ability to passionately communicate can and should be developed within
theological schools, yet it is disturbing to discover that some theological schools do not
require homiletic courses or have abandoned them all together. Lexington Theological
Seminary is an example of one school that has eliminated its homiletics department
(Weston 48). A sampling of other theological schools showed that seminaries require
one or two preaching classes for the Master of Divinity degree (Asbury, Methesco,
United). Is this sufficient for the training of strong communicators of the gospel?
Limitations of the Study
This study would have been strengthened by a lower mean age, M=57. Clearly
this population represents a predominantly aging Baby Boomer and World War 11
sampling. Only thirteen of the ninety-eight subjects, just over 13 percent, were eighteen
to thirty-nine years of age. This older population limits the generalizability of the study.
Easum and Bandy observe that the culture is becoming increasingly visual. Describing
the effective church of the future they write.
Visual! Printed reading material will be cut back or entirely eliminated.
Words, songs, pictures, images, and symbols will be projected in color
throughout the service. Television monitors, LCD projectors, holographic
replicators, and other odd equipment will regularly insert moving pictures
into worship. (71)
A younger mean age would more effectively test Easum and Bandy's theory.
An additional limitation of the study is that the population is self-selecting in
nature. It represents people who are churched. They have chosen to attend two United
Methodist churches that have long histories of traditional preaching styles. Until 1999
neither of these churches utilized projection technology in worship. Both services at
Faith United Methodist in which I preached do not use projection technology. A third
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service available at this location does utilize it but for music only. This population is thus
conditioned to listening to sermons. Would an unchurched population do so at the same
high levels of involvement? This limits the generalizability of this study to churches that
are intentionally targeting unchurched people.
A third limitation is that the study was conducted over a two-week period in each
location. As stated earlier, this may have limited my ability to accurately assess the
influence of visual media to involve participants. A study over six weeks or more in each
location would have added greater validity to the results.
Relationship to Previously Published Studies
The use of electronically generated visual imagery is a popular and hotly debated
topic within local churches and denominational regions. The East Ohio Conference of
the United Methodist Church has made limited monies available to encourage local
churches to purchase LCD projectors for utilization in their worship services. Popular
church futurists like Sweet, Schaller, Wilson, Easum, and Bandy observe the use of
video, DVD, holographic technology, and PowerPoint in churches that are growing,
including those that are uniquely reaching secular populations. Based upon these
observations they advocate the need to use projection technology in preaching.
While attending the 1999/2000 Beeson Pastor Program at Asbury Theological
Seminary, I had the opportunity to hear Carol Childress of Leadership Network suggest
research topics for Doctor ofMinistry studies. According to Childress, at that time, no
empirical research had been done to evaluate the impact of visual imagery on the
participant's involvement experience. This study then may be the first of its kind and
hopefully the first of many studies in this area.
This study should give pause to the assumption that preachers need to use
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projected visual imagery in order to connect and communicate in culturally indigenous
ways. I agree that screens and projection of words and images may be a point of cultural
familiarity for an unchurched person who walks into a worship service. This familiarity
may well raise the unchurched person's comfort level and thus his or her openness to a
message, but as stated earlier, if the preacher is a poor to mediocre communicator any
benefit to using visual imagery may well be lost in the distraction of a weak preaching
style.
Further Study
Additional studies utilizing a lengthier time frame and younger population sample
would shed light on the effectiveness of projected visual imagery on the involvement
levels of congregants. The potential weakness of this study, as pointed too earlier, is the
limited time frame and the self-selecting nature of the population.
Ideally, a study that uses two random populations of unchurched persons offers
the best opportunity for internal and external validity. One population would act as the
control group, the other as the experimental group. Each group would experience the
sermon given by the same preacher. The experimental group would experience the
independent variable, electronically generated visual imagery. Following the message, oj
series of messages, the PH would be administered to each population.
An additional study would be an evaluation of homiletical training in random
sample of North American theological schools. The study would survey the number of
preaching classes required for Master of Divinity students and include an analysis of
course content. The analysis would look for trends in homiletical training and compare
these to essential ingredients in communication theory. The goal of the study would be to
create a profile of homiletical training, its strengths and weaknesses.
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As the church seeks to understand, relate to, and persuade our increasingly secular
culture with the gospel, continued research into the convergence of projected visual
imagery and the spoken word is essential. Such research will enable those who train
women and men in the art of preaching and those already in the role of preacher to chart a
course to greater effectiveness and faithfulness. The church dare not shrink from
research that can inform and strengthen our ability to train preachers in their divine
privilege and responsibility to be harbingers of good news.
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APPENDIX A
PERSONAL INVOLVEMENT INVENTORY
Dear participant,
Thank you for participating in this research project. Your response to this
survey is crucial to the completion of my doctoral research in preaching.
Please carefully read all instructions and complete all requested information.
DEMOGRAPHIC INFORMATION
The following information is needed for the proper verification, coding, and
statistical analysis of your data. It will be destroyed when my research has
been concluded.
Gender (circle one)
M
Last 4 Digits ofYour Social Security
Number
1'* Initial of Mother's Maiden Name:
Age
Hours of TV viewing per week
Please Continue to the Next Section
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Instructions
Personal Involvement Inventory
The purpose of this study is to measure a person's involvement or interest in the
sermon. To take this measure, we need you to judge the sermon against a series of
descriptive scales according to how YOU perceive the sermon you will participate in.
Here is how you are to use the scales:
If you feel that the sermon is very closely related to one end of the scale, you should
place your check marks as follows:
Unimportant X: : : : : : Important
or
Unimportant : : : : : : X Important
If you feel the sermon is quite closely related to one or the other end of the scale (but not
extremely), you should place your check mark as follows:
Appealing : X: : : : : Unappealing
or
Appealing : : : : : X: Unappealing
If you feel that the sermon seems only slightly related (but not really neutral) to one end
of the scale, you should place your check mark as follows:
Uninterested : : X: : : : Interested
or
Uninterested : : : : X: : Interested
Important
1 . Be sure that you check every scale; do not omit any.
2. Never put more than one check on a single scale.
Make each item a separate and independent judgement. Work at fairly high speed
through this questionnaire. Do not worry or puzzle over individual terms. It is your first
impressions, the immediate feelings about the items, that we want. On the other hand,
please do not be careless, because we want your true impressions.
Any Questions?
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SCALE PAGE
important : : : : : : unimportant*
of no concern : : : : : : of concern to me
irrelevant : : : : : : relevant
means a lot to me : : : : : : means nothing to me*
useless : : : : : : useful
valuable : : : : : : worthless*
trivial : : : : : : fundamental
beneficial : ; : : : : not beneficial*
matters to me : : : : : : doesn't matter*
uninterested : : : : : : interested
significant : : : : : : insignificant*
vital : : : : : : superfluous*
boring : : : : : : interesting
unexciting : : : ; : : exciting
appealing : : : : : : unappealing*
mundane : : : : : : fascinating
essential : : : : : : nonessential*
undesirable : : : : : : desirable
wanted : : : : : : unwanted
not needed : : : : : : needed
* indicates item is reverse score
Items on the left are scored (1) low involvement to (7) high involvement on the right.
Totaling the 20 items gives a score from a low of 20 to a high of 140 (Zaichkowsky,
"Measuring" 349, 350).
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APPENDIX B
CHURCH SURVEYS
Dear participant, COGOMl
Thank you for participating in this research project. Your response to this
survey is crucial to the completion ofmy doctoral research in preaching.
Please carefully read all instructions and complete all requested information.
DEMOGRAPHIC INFORMATION
The following information is needed for the proper verification, coding, and
statistical analysis of your data. It will be destroyed when my research has
been concluded.
Gender (circle one)
M
Last 4 Digits of Your Social Security
Number
1^' Initial of Mother's Maiden Name:
Age
Hours of TV viewing per week
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Please Continue to the Next Section
Instructions
Personal Involvement Inventory
The purpose of this study is to measure a person's involvement or interest in the
sermon. To take this measure, we need you to judge the sermon against a series of
descriptive scales according to how YOU perceive the sermon you will participate in.
Here is how you are to use the scales:
If you feel that the sermon is very closely related to one end of the scale, you should
place your check marks as follows:
Unimportant X: : : : : : Important
or
Unimportant : : : : : : X Important
If you feel the sermon is quite closely related to one or the other end of the scale (but not
extremely), you should place your check mark as follows:
Appealing : X: : : : : Unappealing
or
Appealing : : : : : X: Unappealing
If you feel that the sermon seems only slightly related (but not really neutral) to one end
of the scale, you should place your check mark as follows:
Uninterested : : X: : : : Interested
or
Uninterested : : : : X: : Interested
Important
1 . Be sure that you check every scale; do not omit any.
2. Never put more than one check on a single scale.
Make each item a separate and independent judgement. Work at fairly high speed
through this questionnaire. Do not worry or puzzle over individual terms. It is your first
impressions, the immediate feelings about the items, that we want. On the other hand,
please do not be careless, because we want your true impressions.
Any Questions?
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SCALE PAGE
important : : : : : : unimportant
of no concern : : : : : : of concern to me
irrelevant : : : : : : relevant
means a lot to me : : : : : : means nothing to me
useless : : : : : : useful
valuable : : : : : : worthless
trivial : : : : : : fundamental
beneficial : : : : : : not beneficial
matters to me : : : : : : doesn't matter
uninterested : : : : : : interested
significant : : : : : : insignificant
vital : : : : : : superfluous
boring : : : : : : interesting
unexciting : : : : : : exciting
appealing : : : : : : unappealing
mundane : : : : : : fascinating
essential : : : : : : nonessential
undesirable : : : : : : desirable
wanted : : : : : : unwanted
not needed : : : : : : needed
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Dear participant, C0G0M2
Thank you for again participating in this research project. Your response to
this survey is crucial to the completion ofmy doctoral research in preaching.
Please carefully read all instructions and complete all requested information.
DEMOGRAPHIC INFORMATION
The following information is needed for the proper verification, coding, and
statistical analysis of your data. It will be destroyed when my research has
been concluded.
Gender (circle one)
M
Last 4 Digits of Your Social Security
Number
I''* Initial ofMother's Maiden Name:
Age
Hours of TV viewing per week
Please Continue to the Next Section
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Instructions
Personal Involvement Inventory
The purpose of this study is to measure a person's involvement or interest in the
sermon. To take this measure, we need you to judge the sermon against a series of
descriptive scales according to how YOU perceive the sermon you will participate in.
Here is how you are to use the scales:
If you feel that the sermon is very closely related to one end of the scale, you should
place your check marks as follows:
Unimportant X: : : : : : Important
or
Unimportant : : : : : : X Important
If you feel the sermon is quite closely related to one or the other end of the scale (but not
extremely), you should place your check mark as follows:
Appealing : X: : : : : Unappealing
or
Appealing : : : : : X: Unappealing
If you feel that the sermon seems only slightly related (but not really neutral) to one end
of the scale, you should place your check mark as follows:
Uninterested : : X: : : : Interested
or
Uninterested : : : : X: : Interested
Important
3. Be sure that you check every scale; do not omit any.
4. Never put more than one check on a single scale.
Make each item a separate and independent judgement. Work at fairly high speed
through this questionnaire. Do not worry or puzzle over individual terms. It is your first
impressions, the immediate feelings about the items, that we want. On the other hand,
please do not be careless, because we want your true impressions.
Any Questions?
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SCALE PAGE
important : : : : : : unimportant
of no concern : : : : : : of concern to me
irrelevant : : : : : : relevant
means a lot to me : : : : : : means nothing to me
useless : : : : : : useful
valuable : : : : : : worthless
trivial : : : : : : fundamental
beneficial : : : : : : not beneficial
matters to me : : : : : : doesn't matter
uninterested : : : : : : interested
significant : : : : : : insignificant
vital : : : : : : superfluous
boring : : : : : : interesting
unexciting : : : : : : exciting
appealing : : : : : : unappealing
mundane : : : : : : fascinating
essential : : : : : : nonessential
undesirable : : : : : : desirable
wanted : : : : : : unwanted
not needed :::::: needed
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Dear participant. COGIMI
Thank you for participating in this research project. Your response to this
survey is crucial to the completion ofmy doctoral research in preaching.
Please carefully read all instructions and complete all requested information.
DEMOGRAPHIC INFORMATION
The following information is needed for the proper verification, coding, and
statistical analysis of your data. It will be destroyed when my research has
been concluded.
Gender (circle one)
M
Last 4 Digits of Your Social Security
Number
1^' Initial of Mother's Maiden Name:
Age
Hours of TV viewing per week
Please Continue to the Next Section
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Instructions
Personal Involvement Inventory
The purpose of this study is to measure a person's involvement or interest in the
sermon. To take this measure, we need you to judge the sermon against a series of
descriptive scales according to how YOU perceive the sermon you will participate in.
Here is how you are to use the scales:
If you feel that the sermon is very closely related to one end of the scale, you should
place your check marks as follows:
Unimportant X: : : : : : Important
or
Unimportant : : : : : : X Important
If you feel the sermon is quite closely related to one or the other end of the scale (but not
extremely), you should place your check mark as follows:
Appealing : X: : : : : Unappealing
or
Appealing : : : : : X: Unappealing
If you feel that the sermon seems only slightly related (but not really neutral) to one end
of the scale, you should place your check mark as follows:
Uninterested : : X: : : :
_
Interested
or
Uninterested : : : : X: : Interested
Important
5. Be sure that you check every scale; do not omit any.
6. Never put more than one check on a single scale.
Make each item a separate and independent judgement. Work at fairly high speed
through this questionnaire. Do not worry or puzzle over individual terms. It is your first
impressions, the immediate feelings about the items, that we want. On the other hand,
please do not be careless, because we want your true impressions.
Any Questions?
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SCALE PAGE
important : : : : : : unimportant
of no concern : : : : : : of concern to me
irrelevant : : : : : : relevant
means a lot to me : : : : : : means nothing to me
useless : : : : : : useful
valuable : : : : : : worthless
trivial : : : : : : fundamental
beneficial : : : : : : not beneficial
matters to me : : : : : : doesn't matter
uninterested : : : : : : interested
significant : : : : : : insignificant
vital : : : : : : superfluous
boring : : : : : : interesting
unexciting : : : : : : exciting
appealing : : : : : : unappealing
mundane : : : : : : fascinating
essential : : : : : : nonessential
undesirable : : : : : : desirable
wanted : : : : : : unwanted
not needed : : : : : : needed
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Dear participant. C0G1M2
Thank you for again participating in this research project. Your response to
this survey is crucial to the completion of my doctoral research in preaching.
Please carefully read all instructions and complete all requested information.
DEMOGRAPHIC INFORMATION
The following information is needed for the proper verification, coding, and
statistical analysis of your data. It will be destroyed when my research has
been concluded.
Gender (circle one)
M
Last 4 Digits of Your Social Security
Number
1"' Initial ofMother's Maiden Name:
Age
Hours of TV viewing per week
Please Continue to the Next Section
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Instructions
Personal Involvement Inventory
The purpose of this study is to measure a person's involvement or interest in the
sermon. To take this measure, we need you to judge the sermon against a series of
descriptive scales according to how YOU perceive the sermon you will participate in.
Here is how you are to use the scales:
If you feel that the sermon is very closely related to one end of the scale, you should
place your check marks as follows:
Unimportant X: : : : : : Important
or
Unimportant : : : : : : X Important
If you feel the sermon is quite closely related to one or the other end of the scale (but not
extremely), you should place your check mark as follows:
Appealing : X: : : : : Unappealing
or
Appealing : : : : : X: Unappealing
If you feel that the sermon seems only slightly related (but not really neutral) to one end
of the scale, you should place your check mark as follows:
Uninterested : : X: '� : : Interested
or
Uninterested : : : : X: : Interested
Important
7. Be sure that you check every scale; do not omit any.
8. Never put more than one check on a single scale.
Make each item a separate and independent judgement. Work at fairly high speed
through this questionnaire. Do not worry or puzzle over individual terms. It is your first
impressions, the immediate feelings about the items, that we want. On the other hand,
please do not be careless, because we want your true impressions.
Any Questions?
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SCALE PAGE
important : : : : : : unimportant
of no concern : : : : : : of concern to me
irrelevant : : : : : : relevant
means a lot to me : : : : ; : means nothing to me
useless : : : : : : useful
valuable : : : : : : worthless
trivial : : : : : : fundamental
beneficial : : : : : : not beneficial
matters to me : : : : : : doesn't matter
uninterested : : : : : : interested
significant : : : : : : insignificant
vital : : : : : : superfluous
boring : : : : : : interesting
unexciting : : : : : : exciting
appealing : : : : : : unappealing
mundane : : : : : : fascinating
essential : : : : : : nonessential
undesirable : : : : : : desirable
wanted : : : : : : unwanted
not needed : : : : : : needed
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Dear participant, ClGOMl
Thank you for participating in this research project. Your response to this
survey is crucial to the completion of my doctoral research in preaching.
Please carefully read all instructions and complete all requested information.
DEMOGRAPHIC INFORMATION
The following information is needed for the proper verification, coding, and
statistical analysis of your data. It will be destroyed when my research has
been concluded.
Gender (circle one)
M
Last 4 Digits of Your Social Security
Number
1"' Initial of Mother's Maiden Name:
Age
Hours of TV viewing per week
Please Continue to the Next Section
Bilkert 107
Instructions
Personal Involvement Inventory
The purpose of this study is to measure a person's involvement or interest in the
sermon. To take this measure, we need you to judge the sermon against a series of
descriptive scales according to how YOU perceive the sermon you will participate in.
Here is how you are to use the scales:
If you feel that the sermon is very closely related to one end of the scale, you should
place your check marks as follows:
Unimportant X: : : : : : Important
or
Unimportant : : : : : : X Important
If you feel the sermon is quite closely related to one or the other end of the scale (but not
extremely), you should place your check mark as follows:
Appealing : X: : : : : Unappealing
or
Appealing : : : : : X: Unappealing
If you feel that the sermon seems only slightly related (but not really neutral) to one end
of the scale, you should place your check mark as follows:
Uninterested : : X: : : : Interested
or
Uninterested : : : : X: : Interested
Important
9. Be sure that you check every scale; do not omit any.
10. Never put more than one check on a single scale.
Make each item a separate and independent judgement. Work at fairly high speed
through this questionnaire. Do not worry or puzzle over individual terms. It is your first
impressions, the immediate feelings about the items, that we want. On the other hand,
please do not be careless, because we want your true impressions.
Any Questions?
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SCALE PAGE
important : : : : : : unimportant
of no concern : : : : : : of concern to me
irrelevant : : : : : : relevant
means a lot to me : : : : : : means nothing to me
useless : : : : : : useful
valuable : : : : : : worthless
trivial : : : : : : fundamental
beneficial : : : : : : not beneficial
matters to me : : : : : : doesn't matter
uninterested : : : : : : interested
significant : : : : : : insignificant
vital : : : : : : superfluous
boring : : : : : : interesting
unexciting : : : : : : exciting
appealing : : : : : : unappealing
mundane : : : : : : fascinating
essential : : : : : : nonessential
undesirable : : : : : : desirable
wanted : : : : : : unwanted
not needed : : : : : : needed
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Dear participant, C1G0M2
Thank you for again participating in this research project. Your response to
this survey is crucial to the completion ofmy doctoral research in preaching.
Please carefully read all instructions and complete all requested information.
DEMOGRAPHIC INFORMATION
The following information is needed for the proper verification, coding, and
statistical analysis of your data. It will be destroyed when my research has
been concluded.
Gender (circle one)
M
Last 4 Digits of Your Social Security
Number
1'* Initial ofMother's Maiden Name:
Age
Hours of TV viewing per week
Please Continue to the Next Section
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Instructions
Personal Involvement Inventory
The purpose of this study is to measure a person's involvement or interest in the
sermon. To take this measure, we need you to judge the sermon against a series of
descriptive scales according to how YOU perceive the sermon you will participate in.
Here is how you are to use the scales:
If you feel that the sermon is very closely related to one end of the scale, you should
place your check marks as follows:
Unimportant X: : : : : : Important
or
Unimportant : : : : : : X Important
If you feel the sermon is quite closely related to one or the other end of the scale (but not
extremely), you should place your check mark as follows:
Appealing : X: : : : : Unappealing
or
Appealing : : : : : X: Unappealing
If you feel that the sermon seems only slightly related (but not really neutral) to one end
of the scale, you should place your check mark as follows:
Uninterested : : X: : : : Interested
or
Uninterested : : : : X: : Interested
Important
1 1 . Be sure that you check every scale; do not omit any.
12. Never put more than one check on a single scale.
Make each item a separate and independent judgement. Work at fairly high speed
through this questionnaire. Do not worry or puzzle over individual terms. It is your first
impressions, the immediate feelings about the items, that we want. On the other hand,
please do not be careless, because we want your true impressions.
Any Questions?
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SCALE PAGE
important : : : : : : unimportant
of no concern : : : : : : of concern to me
irrelevant : : : : : : relevant
means a lot to me : : : : : : means nothing to me
useless : : : : : : useful
valuable : : : : : : worthless
trivial : : : : : : fundamental
beneficial : : : : : : not beneficial
matters to me : : : : : : doesn't matter
uninterested : : : : : : interested
significant : : : : : : insignificant
vital : : : : : : superfluous
boring : : : : : : interesting
unexciting : : : : : ; exciting
appealing : : : : : : unappealing
mundane : : : : : : fascinating
essential : : : : : : nonessential
undesirable : : : : : : desirable
wanted : : : : : : unwanted
not needed : : : : : : needed
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Dear participant, CIGIMI
Thank you for participating in this research project. Your response to this
survey is crucial to the completion ofmy doctoral research in preaching.
Please carefully read all instructions and complete all requested information.
DEMOGRAPHIC INFORMATION
The following information is needed for the proper verification, coding, and
statistical analysis of your data. It will be destroyed when my research has
been concluded.
Gender (circle one)
M
Last 4 Digits of Your Social Security
Number
1^' Initial of Mother's Maiden Name:
Age
Hours of TV viewing per week
Please Continue to the Next Section
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Instructions
Personal Involvement Inventory
The purpose of this study is to measure a person's involvement or interest in the
sermon. To take this measure, we need you to judge the sermon against a series of
descriptive scales according to how YOU perceive the sermon you will participate in.
Here is how you are to use the scales:
If you feel that the sermon is very closely related to one end of the scale, you should
place your check marks as follows:
Unimportant X: : : : : : Important
or
Unimportant : : : : : : X Important
If you feel the sermon is quite closely related to one or the other end of the scale (but not
extremely), you should place your check mark as follows:
Appealing : X: : : : : Unappealing
or
Appealing : : : : : X: Unappealing
If you feel that the sermon seems only slightly related (but not really neutral) to one end
of the scale, you should place your check mark as follows:
Uninterested : : X: : : : Interested
or
Uninterested : : : : X: : Interested
Important
13. Be sure that you check every scale; do not omit any.
14. Never put more than one check on a single scale.
Make each item a separate and independent judgement. Work at fairly high speed
through this questionnaire. Do not worry or puzzle over individual terms. It is your first
impressions, the immediate feelings about the items, that we want. On the other hand,
please do not be careless, because we want your true impressions.
Any Questions?
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SCALE PAGE
important : : : : : : unimportant
of no concern : : : : : : of concern to me
irrelevant : : : : : : relevant
means a lot to me : : : : : : means nothing to me
useless : : : : : : useful
valuable : : : : : : worthless
trivial : : : : : : fundamental
beneficial : : : : : : not beneficial
matters to me : : : : : : doesn't matter
uninterested : : : : : : interested
significant : : : : : : insignificant
vital : : : : : : superfluous
boring : : : : : : interesting
unexciting : : : : : : exciting
appealing : : : : : : unappealing
mundane : : : : : : fascinating
essential : : : : : : nonessential
undesirable : : : : : : desirable
wanted : : : : : : unwanted
not needed : : : : : : needed
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Dear participant, C1G1M2
Thank you for again participating in this research project. Your response to
this survey is crucial to the completion of my doctoral research in preaching.
Please carefully read all instructions and complete all requested information.
DEMOGRAPHIC INFORMATION
The following information is needed for the proper verification, coding, and
statistical analysis of your data. It will be destroyed when my research has
been concluded.
Gender (circle one)
M
Last 4 Digits of Your Social Security
Number
1^' Initial of Mother's Maiden Name:
Age
Hours of TV viewing per week
Please Continue to the Next Section
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Instructions
Personal Involvement Inventory
The purpose of this study is to measure a person's involvement or interest in the
sermon. To take this measure, we need you to judge the sermon against a series of
descriptive scales according to how YOU perceive the sermon you will participate in.
Here is how you are to use the scales:
If you feel that the sermon is very closely related to one end of the scale, you should
place your check marks as follows:
Unimportant X: : : : : : Important
or
Unimportant : : : : : : X Important
If you feel the sermon is quite closely related to one or the other end of the scale (but not
extremely), you should place your check mark as follows:
Appealing : X: : : : : Unappealing
or
Appealing : : : : : X: Unappealing
If you feel that the sermon seems only slightly related (but not really neutral) to one end
of the scale, you should place your check mark as follows:
Uninterested : : X: : : : Interested
or
Uninterested : : : : X: '� Interested
Important
1 . Be sure that you check every scale; do not omit any.
2. Never put more than one check on a single scale.
Make each item a separate and independent judgement. Work at fairly high speed
through this questionnaire. Do not worry or puzzle over individual terms. It is your first
impressions, the immediate feelings about the items, that we want. On the other hand,
please do not be careless, because we want your true impressions.
Any Questions?
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SCALE PAGE
important : : : : : : unimportant
of no concern : : : : : : of concern to me
irrelevant : : : : : : relevant
means a lot to me : : : : : : means nothing to me
useless : : : : : : useful
valuable : : : : : : worthless
trivial : : : : : : fundamental
beneficial : : ; ; : : not beneficial
matters to me : : : : : : doesn't matter
uninterested : : : : : : interested
significant : : : : : : insignificant
vital : : : _: : superfluous
boring : : : : : : interesting
unexciting : : : : : : exciting
appealing : : : : : : unappealing
mundane : : : : : : fascinating
essential : : : : : : nonessential
undesirable : : : : : : desirable
wanted : : : : : : unwanted
not needed : : : : : : needed
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APPENDIX C
SERMONS
Sermon #1
His Tender Compassion
Luke 5:12-14
? COMPASSION, SOMEONE HAS DEFINED IT AS "YOUR PAIN IN MY
HEART/' I THINK THAT'S A GOOD DEFINITION, BUT I WOULD
ALSO ADD THAT COMPASSION IS WHEN YOUR PAIN IN MY
HEART MAKES IT INTO MY HANDS. YOU SEE, COMPASSION
INVOLVES A RISK AND A REACH. THAT'S WHAT THE RESCUE
WORKERS WERE DOING ON SEPTEMBER 11� WHEN THEY RAN
INTO THE WORLD TRADE CENTER BUILDINGS. THEY WERE
RISKING. THEY WERE REACHING, TRYING IN THEIR
COMPASSION TO SAVE THE LIVES OF OTHER PEOPLE.
COMPASSION INVOLVES A RISK, AND IT INVOLVES A REACH,
AND NOBODY SHOWS THIS BETTER THAN JESUS.
? HIS COMPASSION SETS HIM APART FROM ANY OTHER PERSON.
HIS WAS A TENDER COMPASSION. THE STORY IS A SHORT ONE,
ALMOST A SOUND BYTE BUT, IT REVEALS MUCH ABOUT
AUTHENTIC COMPASSION.
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? I'D LIKE YOU TO SEE THREE THINGS FROM THIS STORY. THE
FIRST IS THAT HE WAS APPROACHABLE FOR THE
UNAPPROACHABLE. VERSE TWELVE SAYS, "IN ONE OF THE
VILLAGES. JESUS MET A MAN WITH AN ADVANCE CASE OF
LEPROSY." NOW LEPROSY WAS A TERRIBLE DISEASE THAT
EVENTUALLY INFECTED THE WHOLE BODY AND TOOK A
PERSON'S LIFE. "WHEN THE MAN SAW JESUS, HE FELL TO THE
GROUND, FACE DOWN IN THE DUST. BEGGING TO BE HEALED.
^ORD, HE SAID, IF YOU WANT TO YOU CAN MAKE ME WELL
AGAIN.'" NOW YOU NEED TO KNOW THAT IT WAS A LEPER'S
RESPONSIBILITY TO KNOW THEIR PLACE. THEY WHERE
QUARANTINED TO LEPER COLONIES. THEY WERE TO SHOUT,
"UNCLEAN," IF THEY VENTURED OUT AMONG THE PEOPLE OF
THE TOWN. THEY WERE TO AVOID ALL PEOPLE AT ALL COSTS,
ESPECIALLY RABBIS. YOU SEE A RABBI IS THE LAST PERSON A
LEPER WANTED TO SEE, BECAUSE HE KNEW IF HE GOT CLOSE
TO A RABBI HE WOULD GET BUSTED FOR BREAKING THE LAW.
AND RABBIS HAD PRIDED THEMSELVES IN BEING SO CLOSE TO
GOD, SO HOLY THAT THEY HAD BECOME UNAPPROACHABLE.
Bilkert 120
THE GREAT IRONY HERE IS THAT THE ONLY RABBI THE LEPER
COULD APPROACH WAS GOD HIMSELF. JESUS WAS THE MOST
APPROACHABLE PERSON THAT EVER WALKED THIS PLANET.
WHETHER IT WAS PROSTITUTES OR TAX COLLECTORS, OR
DRUNKARDS OR LITTLE KIDS, OR RUGGED FISHERMEN, THEY
ALL APPROACHED JESUS.
? A QUESTION I MUST CONTINUALLY ASK MYSELF IS, "AM I
APPROACHABLE?" DO I TRY TO IMPRESS PEOPLE WITH MY
THEOLOGICAL KNOWLEDGE, MY SPIRITUAL PEDIGREE, OR MY
MORAL PURITY? DO I SEND OUT SIGNALS AS A CHRISTIAN
THAT SAY "I'M JUST A LITTLE SUPERIOR TO EVERYBODY ELSE,"
AND THUS BECOME UNAPPROACHABLE?
? I WANT TO BECOME AN APPROACHABLE PERSON IN EVERY
FACET OF MY LIFE. PHILIPPIANS 2:5-7 SAYS THIS ABOUT JESUS
AND TO US:"YOUR ATTITUDE SHOULD BE THE SAME AS CHRIST
JESUS WHO BEING IN VERY NATURE GOD DID NOT CONSIDER
EQUALITY WITH GOD SOMETHING TO BE HELD ON TO. BUT HE
MADE HIMSELF NOTHING. TAKING THE VERY NATURE OF A
SERVANT." AND WE ALL KNOW THAT SERVANT TYPE PEOPLE
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ARE VERY, VERY APPROACHABLE TYPE PEOPLE. SO CAN I ASK
YOU, HOW APPROACHBLE ARE YOU? HUSBANDS, HOW
APPROACHABLE ARE YOU? ARE YOU ALWAYS RIGHT AND NO
ONE CAN APPROACH YOU WITH THEIR OPINION? HOW BOUT
ON THE JOB? DO YOU LEAD WITH INTIMIDATION AND POWER
OR ARE YOU AN APPROACHABLE PERSON ON THE JOB? WIVES,
WHAT ABOUT YOU? ARE YOU APPROACHABLE OR DOES YOUR
HUSBAND ALWAYS WORRY ABOUT YOUR REACTIONS? MOMS
WHAT ABOUT YOU? CAN YOUR KIDS REALLY COME TO YOU AND
TALK TO YOU ABOUT ANYTHING? CAN THEY REALLY APPROACH
YOU? HOW BOUT YOU DADS? ARE YOU APPROACHABLE FOR
YOUR KIDS? ARE YOU JUST AS GREAT AT HUGGING A KID AS
YOU ARE AT CLOSING A DEAL? JESUS WAS APPROACHABLE.
? THE SECOND THING I NOTICE ABOUT JESUS IN THIS TEXT IS
THAT HE TOUCHED THE UNTOUCHABLE. THE LEPER KNEW THE
LAW, AND HE MADE NO ATTEMPT TO TOUCH JESUS. HE HAD
SEEN SOMETHING IN THIS RABBI THAT MADE HIM
COMFORTABLE ENOUGH TO APPROACH HIM, BUT IN HIMSELF
FEELING UNTOUCHABLE AND FEELING UNWORTHY AND FEELING
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UNCLEAN, HE COULD ONLY FALL ON HIS FACE IN THE DIRT.
BUT IN SPITE OF THE LAW OF THE PHARISEES AND IN SPITE OF
THIS MAN'S HORRIBLE CONDITION, IN SPITE OF THE SOCIAL
IMPLICATIONS, JESUS REACHES OUT HIS HAND AND TOUCHES
HIM WHILE HE WAS STILL UNCLEAN. "IF YOU WANT YOU CAN
HEAL ME." AND JESUS SAID "I WANT TO ... BE HEALED." AND
INSTANTLY THE LEPROSY DISAPPEARED. THEN JESUS
INSTRUCTED THE MAN NOT TO TELL ANYONE WHAT HAD
HAPPENED. HE SAID. "GO RIGHT TO THE PRIEST AND LET HIM
EXAMINE YOU." IN OUR DAY WE'D SAY, "GO TO THE DOCTOR.
LET HIM CHECK YOU OUT SO EVERYONE WILL KNOW THAT
YOUVE BEEN HEALED."
? YOU KNOW JESUS CERTAINLY COULD HAVE DONE DRIVE-BY
HEALINGS. HE COULD HAVE STOOD AT ONE POINT, ONE SPOT,
AND JUST KIND OF SEND OUT HEALING VIBES IN A HUNDRED-
MILE RADIUS, AND EVERYONE WHO GOT HIT BY ONE OF THOSE
VIBES WOULD HAVE BEEN HEALED, BUT JESUS KNEW THE
POWER OF A PERSONAL TOUCH. HAVE YOU EVER THOUGHT
HOW LONG IT HAD BEEN SINCE THIS GUY HAD BEEN TOUCHED
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BY ANYBODY? HOW LONG HAD IT BEEN SINCE A FRIEND HAD
STUCK OUT HIS HAND AND SHOOK HIS HAND? HOW LONG HAD
IT BEEN SINCE HE FELT THE HAND OF A LITTLE KID AROUND
HIS NECK? I HAVE WRESTLING MATCHES WITH MY KIDS. THEY
PILE ON TOP OF ME. I THROW THEM ACROSS THE ROOM. HOW
LONG HAD IT BEEN SINCE HE EVER HELD HIS KIDS? HOW LONG
HAD IT BEEN SINCE HIS WIFE HAD BEEN ABLE TO KISS TO HIM?
YOU SEE JESUS KNEW THAT BEFORE THE MAN EVEN NEEDED TO
BE HEALED HE NEEDED TO BE TOUCHED. MAX LUCADO WRITES
FROM THE PERSPECTIVE OF THE LEPER. LISTEN TO WHAT HE
SAYS,: "I SAW HIM, AND BEFORE HE SPOKE I KNEW HE CARED.
SOMEHOW I KNEW HE HATED THIS DISEASE AS MUCH AS ... NO
MORE THAN I HATE IT. MY RAGE BECAME TRUST. MY ANGER
BECAME HOPE, FROM BEHIND A ROCK, I WATCHED HIM
DESCEND A HILL. I WAITED UNTIL HE WAS ONLY PACES FROM
ME AND THEN I STEPPED OUT. ^UNCLEAN' SOMEBODY
SHOUTED. WELL I DONT BLAME THEM. I WAS A HUDDLED
MASS OF DEATH AND I SCARCELY HEARD THEM. I SCARCLEY
SAW THEM. THEIR PANIC I HAD SEEN A THOUSAND TIMES. HIS
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COMPASSION HOWEVER I'D NEVER BEHELD. EVERYONE ELSE
STEPPED BACK EXCEPT FOR HIM. HE STEPPED TOWARD ME. I
SAID, TORD YOU CAN HEAL ME IF YOU WANT TO.' HAD HE
HEALED ME WITH A WORD, I WOULD HAVE BEEN THRILLED.
HAD HE CURED ME WITH A PRAYER, I WOULD HAVE REJOICED.
BUT HE TOUCHED ME. IMAGINE THAT, UNWORTHY OF A TOUCH
OF A MAN YET WORTHY OF THE TOUCH OF GOD."
? FRIENDS, GOD WIRED US UP TO BE TOUCHED. HUMAN BEINGS
NEED TO BE TOUCHED. STUDIES SHOW THAT PEOPLE WHO
EXPERIENCE MEANINGFUL TOUCH ON A REGULAR BASIS
ACTUALLY HAVE A LONGER LIFE EXPECTANCY THAN THOSE
WHO DONT.
? EVERYBODY NEEDS TO BE TOUCHED, AND YOU KNOW WHAT?
EVERYONE IS TOUCHABLE. YOU HAVE NEVER LOCKED EYES
WITH ANOTHER HUMAN BEING THAT GOD DOES NOT WANT TO
TOUCH. BUT EVERY SOCIETY HAS ITS UNTOUCHABLES,
DOESNTIT? WHO ARE YOURS? WHO IS UNTOUCHABLE TO
YOU BECAUSE OF THEIR RACE, OR SOCIAL STANDING, OR THEIR
LACK OF EDUCATION OR THEIR ABUNDANCE OF EDUCATION?
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ARE THEY UNTOUCHABLE BECAUSE THEY DRESS A LITTLE
WEIRD? ARE THEY UNTOUCHABLE BECAUSE OF THEIR PAST OR
THEIR PRESENT LIFESTYLE? ARE THEY UNTOUCHABLE BECAUSE
THEY HURT YOU AT ONE POINT IN YOUR LIFE? ARE THEY
UNTOUCHABLE BECAUSE YOUVE GOT ALL THIS BITTERNESS
ROLLING AROUND YOU THAT KEEPS YOU FROM EXTENDING A
HAND TO ANOTHER PERSON? ARE THEY UNTOUCHABLE
BECAUSE OF SOME LEPROUS TYPE DISEASE THAT MAKES THEM
UNCLEAN?
? FRIENDS, THERE IS A WORLD OUT THERE BEGGING TO BE
TOUCHED BY SOMEONE, AND JESUS TOUCHED THE
UNTOUCHABLE. AND WHEN YOU START TO LOOK AT PEOPLE
THROUGH THE EYES OF JESUS CHRIST, THEN YOU WILL ALSO
SEE THAT THERE IS NO ONE THAT IS UNTOUCHABLE. AND
TODAY, MAYBE AFTER YOU LEAVE THIS PLACE, OR MAYBE EVEN
BEFORE YOU LEAVE THIS PLACE, THERE WILL BE SOMEONE
WHO NEEDS A TOUCH FROM YOU. JESUS WAS APPROACHABLE
FOR THE UNAPPROACHABLE, AND HE TOUCHED THE
UNTOUCHABLE.
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? THE LAST THING I NOTICE IN THIS STORY IS THAT JESUS
INFECTED THE INFECTED. JESUS TOUCHED THIS MAN, AND HE
WAS IMMEDIATEDLY HEALED THE TEXT SAYS. THE LEPER DID
NOT INFECT JESUS WITH HIS DISEASE. JESUS INFECTED HIM
WITH HIS LIFE. AN INFECTION LIKE THAT, IT CANNOT HELP BUT
SPREAD. LISTEN TO VSS 15 AND 16, "YET DESPITE JESUS'
INSTRUCTIONS FOR THE MAN TO KEEP THIS OUIET HE TALKED
AND LARGE CROWDS BEGAN TO BOMBARD JESUS EVERYWHERE
HE WENT."
? THIS MAN HAD BEEN INFECTED BY JESUS CHRIST, AND HE'D
NEVER BE THE SAME. JESUS DOES THIS TO PEOPLE. I LOVE
WHAT THE GOVERNMENT OF THE FORMER SOVIET UNION USED
TO SAY ABOUT ENTHUSIASTIC CHRISTIANS. THEY SAID, "HE
WHO HAS THIS DISEASE CALLED JESUS WILL NEVER BE CURED."
YOU SEE THE SECRET IS TO BE SO FULL OF THE LIFE OF JESUS
THAT IN TOUCHING THE WORLD, INSTEAD OF IT INFECTING US,
WE INFECT IT. THE LEPER WAS HEALED, BUT AT THE SAME
TIME HE WAS INFECTED. HE WAS WARNED TO BE SILENT, BUT
HE COULDNT CONTAIN IT BECAUSE AN INFECTION LIKE THAT,
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IT JUST SPREADS, AND AS A RESULT PEOPLE CAME FROM EVERY
CORNER. I LIKE WHAT EIN WATSON SAID, "FOR WE LIVE ON A
CONTAMINATED PLANET. IT'S CONTAMINATED ON EVERY
LEVEL. IT SHOULD HAVE BEEN QUARANTINED FROM HEAVEN.
NO REASONABLE GOD WOULD GO NEAR IT WITH A TEN FOOT
POLE. BUT JESUS, HE'S NO REASONABLE GOD. HE BECAME A
HUMAN BEING AND TOOK ON YOUR UNCLEANNESS AND MINE.
BUT INSTEAD OF THE WORLD INFECTING HIM, HE INFECTED
THE WORLD WITH HIS IMMACULATE INFECTION. IT IS STILL
SPREADING." COMPASSION INVOLVES A RISK AND A REACH.
WE ARE GOD'S HANDS TO INFECT THIS WORLD WITH THE HOPE
AND THE LOVE OF CHRIST.
? BECOMING APPROACHABLE TO THE UNAPPROACHABLE,
TOUCHING PEOPLE WHO ARE UNTOUCHABLE, AND INFECTING
THIS WORLD WITH THE JOY AND THE HOPE AND THE LOVE OF
JESUS, THAT IS COMPASSION AT ITS BEST. THAT IS LIFE AT
ITS BEST. THAT IS THE CHURCH AT ITS BEST BECAUSE THAT'S
HOW JESUS LIVED.
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? LET'S PRAY: GOD, DO A WORK ON THAT BEGINS ON OUR
INSIDE. GIVE US HEART TO LOVE PEOPLE LIKE YOU DO. AND
LET THAT NEW HEART GROW IN STRENGTH AND INFLUENCE SO
THAT WE BEGIN TO HAVE YOUR EYES TO SEE PEOPLE THE WAY
YOU SEE THEM, PEOPLE WHO NEED YOUR LOVING AND
COMPASSIONATE TOUCH. AND FATHER, GIVE US YOUR HANDS
TO GIVE THE TOUCH THAT IS SO NEEDED. GOD GIVE US YOUR
WORDS TO REACH THE LOST. GIVE US THE RIGHT WORDS TO
SPEAK TO PEOPLE WHO ARE SEEKING THE TRUTH. FATHER WE
WANT TO THANK YOU, CAUSE THROUGH JESUS WE GET TO SEE
HOW YOU LOVE. IT'S OUR PRAYER TODAY THAT WHILE WE
LOOK AT HIM, WE'D GROW MORE AND MORE LIKE HIM EACH
DAY, ESPECIALLY IN THE COMPASSION DEPARTMENT. IN JESUS
CHRIST'S NAME WE PRAY. AMEN.
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Sermon #2
His Inspiring Courage
Luke 5:17-26
? (CUE PICTURE) NATHAN ATTERHOLT IS A JUNIOR AT
HILLSDALE HIGH SCHOOL IN ASHLAND COUNTY. HE'S SIX
FOOT 1, WEIGHS 290, AND HE LOVES FOOTBALL. THIS PAST
APRIL NATHAN WAS DIAGNOSED WITH HODGKIN'S
LYMPHOMA. HE'S BEEN TAKING CHEMOTHERAPY. HIS HAIR
HAS FALLEN OUT. HE HAS A PORT IN HIS CHEST, BUT THIS
KID HAS NOT MISSED A GAME AS CENTER FOR THE
HILLSDALE FALCONS. HE TOLD HIS FATHER ON THE NIGHT
HE WAS DIAGNOSED WITH CANCER, "ONE WAY OR ANOTHER
I'M GOING PLAY FOOTBALL." NATHAN'S A PRETTY
COURAGEOUS YOUNG MAN.
? PEOPLE WHO ARE COURAGEOUS ARE INSPIRATIONAL, ARENT
THEY? ESPECIALLY WHEN YOU SEE THEIR COURAGE IN THE
FACE OF STRONG OPPOSITION. WHO DO YOU THINK OF
WHEN YOU THINK OF COURAGEOUS PEOPLE? [MAYBE YOU
THINK OF PEOPLE LIKE THESE MEN. (CUE VIDEO)] WHEN I
THINK OF COURAGESOUS PEOPLE, I THINK OF THE FIRE
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FIGHTERS, POLICE OFFICERS, PARAMEDICS, AND OTHERS
WHO RESPONDED TO THE WORLD TRADE CENTER ATTACK
THOSE PEOPLE WHO WENT IN AND WENT UP WHEN
EVERYONE WAS COMING DOWN AND OUT.
? COURAGE, I BELIEVE THAT GREAT COURAGE CAN COME
FROM LIVING LIFE IN THE HANDS OF GOD. WHEN YOU LIVE
LIFE IN HIS HANDS, YOU ARE ABLE TO FIGHT BATTLES YOU
COULD NEVER FIGHT ON YOUR OWN STRENGTH. YOU ARE
ABLE TO STARE DOWN YOUR OWN FEARS THAT WOULD
PARALYZE YOU. YOU ARE ABLE TO STAND UP FOR WHAT'S
RIGHT IN SPITE OF STRONG OPPOSITION. SOMEBODY ONCE
SAID THAT COURAGE IS NOT THE ABSENCE OF FEAR, SO
WHEN I THINK OF COURAGEOUS LEADERS, I THINK OF JESUS
CHRIST. HE EXHIBITED COURAGE ALL OF HIS LIFE IN THE
FACE OF EXTREME OPPOSITION.
? THE STORY IN LUKE 5 TELLS US THAT JESUS IS IMMENSELY
POPULAR. BUT NOW FOR THE FIRST TIME, LUKE
INTRODUCES US TO SOME PEOPLE WHO WERE NOT SO
ENAMORED OF JESUS' POPULARITY. LOOK AT WHAT IT SAYS,
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(CUE) "ONE-DAY AS JESUS WAS TEACHING, SOME PHARISEES
AND TEACHERS OF RELIGIOUS LAW WERE SITTING NEARBY-
IT SEEMS THAT THESE MEN SHOWED UP FROM EVERY
VILLAGE IN GALLILEE AND JUDEA AS WELL AS FROM
JERUSALEM." LET ME GIVE YOU A LITTLE BACKGROUND
HERE. THESE RELIGIOUS LEADERS WERE MEN WHO TRIED
TO DEMONSTRATE TO EVERYONE HOW HOLY AND
RIGHTEOUS THEY WERE BY KEEPING RIGID RULES. THEY
HAD DEVOTED THEIR LIVES TO DEFINING AND REDEFINING
AND DISCUSSING AND REDISCUSSING THE LAWS OF GOD
AND HOW THEY COULD IMPROVE UPON THEM. AND SO THEY
HAD MADE UP A TON OF THEIR OWN RULES AND HAD HUNG
THAT WEIGHT OF RELIGIOUS TRADITION AROUND THE
NECKS OF THE JEWISH PEOPLE. AND THEY TOLD THEM,
"THIS IS WHAT GOD EXPECTS. THIS IS WHAT GOD IS LIKE."
AND NOW THAT PEOPLE WERE LOOKING AT JESUS AND
SAYING, "NOW WAIT A SECOND, I THINK THIS IS WHAT GOD
IS LIKE," YOU CAN SEE HOW THREATENED THEY WERE BY
JESUS. AND THEY HAD COME TO CHECK HIM OUT. THE
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SCRIPTURE SAYS THAT (CUE VS17b) THE LORD'S HEALING
POWER WAS STRONGLY WITH JESUS, AND SOME GUYS CAME
CARRYING THEIR FRIEND ON A MAT TO BE HEALED BY JESUS.
THEY COULDNT GET THROUGH THE CROWED SO THEY WENT
UP THE OUTSIDE STAIRWAY TO THE ROOF. THEY PULLED
BACK SOME ROOFING TILES, AND THEY LOWERED THEIR
FRIEND RIGHT DOWN IN FRONT OF JESUS, AND THE
SCRIPTURES SAY THAT JESUS SAW THEIR FAITH, THE FAITH
OF THE FRIENDS, AND HE SAID, (CUE VS 20b) "FRIEND, I
FORGIVE YOUR SINS." THIS SET THE RELIGIOUS SCHOLARS
AND PHARISEES BUZZING, "WHO DOES HE THINK HE IS, THE
MESSIAH?" BECAUSE YOU SEE THE FORGIVENESS OF SINS
WAS A SIGN THAT THE MESSIANIC AGE HAD COME. "THAT'S
BLASPHAMOUS" TALK THEY SAID. "GOD AND ONLY GOD CAN
FORGIVE SINS. DOES HE THINK HE IS GOD?" I LOVE THIS
NEXT PHRASE, LET'S READ IT TOGETHER, (CUE 5:22-26
Message) JESUS KNEW EXACTLY WHAT THEY WERE
THINKING. AND HE SAID, "WHY ALL THIS GOSSIPY
WHISPERING? WHICH IS SIMPLER TO SAY, I FORGIVE YOUR
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SINS. OR TO SAY GET UP AND START WALKING? WELL JUST
SO IT' S CLEAR THAT I AM THE SON OF MAN AND
AUTHORIZED TO DO EITHER OR BOTH". AND NOW HE SPOKE
TO THE PARAPLEGIC. "GET UP. TAKE YOUR BED ROLL AND
GO ON HOME." AND WITHOUT A MOMENTS HESITATION. HE
DID IT. GOT UP TOOK HIS BLANKETS AND LEFT FOR HOME
GIVING GLORY TO GOD ALL THE WAY. THE PEOPLE RUBBED
THEIR EYES. INCREDULOUS. AND THEN ALSO GAVE GLORY
TO GOD. AWESTRUCK THEY SAID. "WEVE NEVER SEEN
ANYTHING LIKE THAT." I WANT YOU TO NOTICE THIS FIRST
ABOUT THE COURAGE OF JESUS. THAT (CUE) IN THE FACE
OF CRITICISM JESUS COURAGEOUSLY SPOKE TO THE HEART
OF THE MATTER. HE LOOKS AT THIS MAN AND HE SEES
THAT HE NEEDS MORE THAN A DOCTOR. HE NEEDS A
SAVIOR. THINK ABOUT THIS, WHICH IS THE GREATER
MIRACLE? THE TEMPORARY HEALING OF HIS LEGS OR THE
ETERNAL CLEANSING OF HIS HEART?
? DO YOU REMEMBER THE SUPER BOWL COMMERCIAL THAT
CAME OUT IN 2000? IT FEATURED CHRISTOPHER REEVES
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GETTING UP AND WALKING ACROSS A STAGE TO RECEIVE A
REWARD FOR SPINAL CHORD RESEARCH. EVEN IN VIRTUAL
REALITY, TO SEE HIM WALK WAS THRILLING. BUT YOU
KNOW WHAT WOULD BE A GREATER THRILL? TO SEE HIM
WALK DOWN THE STREETS OF HEAVEN SOME DAY.
? JESUS WENT TO THE ETERNAL HEART OF THE MATTER WITH
THIS GUY. HE FORGAVE HIS SIN. HE MADE HIM READY FOR
HEAVEN. WHICH IS THE GREATER MIRACLE? AND IN DOING
SO, HE RUFFLED A FEW FEATHERS. HE KNEW HE WOULD. I
MEAN JESUS' ENTIRE MINISTRY WAS SPENT RUFFLING
FEATHERS THAT NEEDED TO BE RUFFLED, BREAKING DOWN
BARRIERS THAT NEEDED TO COME DOWN. PEELING OFF
VENEER. PENETRATING PHONY DISGUISES AND ZEROING IN
ON THE HEART OF PEOPLE. AND AS YOU MIGHT IMAGINE,
THAT WOULD FREE MANY, MANY PEOPLE, BUT IT WOULD
ALSO FRUSTRATE AND INFURIATE MANY, MANY OTHERS. IF
YOU'RE A LEADER, LET'S FACE IT, SOME PEOPLE ARE NOT
GOING TO LIKE YOU. ESPECIALLY IF YOU HAVE TO TAKE A
COURAGEOUS HEART OF THE MATTER KIND OF STAND. BILL
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COSBY ONCE SAID, (CUE) "I DONT KNOW THE KEY TO
SUCCESS BUT I DO KNOW THAT THE KEY TO FAILURE IS
TRYING TO PLEASE EVERYBODY."
? THERE'S AN OLD STORY ABOUT A GRANDFATHER AND HIS
GRANDSON WHO WERE TAKING A DONKEY INTO TOWN. THE
OLD MAN PUT THE GRANDSON ON THE DONKEY AND LET HIM
RIDE WHILE HE WALKED ALONGSIDE. PEOPLE BEGAN TO
COMPLAIN, "LOOK AT THAT YOUNG BOY MAKING THE POOR
OLD MAN WALK." SO THE GRANDFATHER TOOK THE YOUNG
BOY OFF, AND HE GOT ON, AND THE BOY WALKED
ALONGSIDE. PEOPLE COMPLAINED, "LOOK AT THAT MEAN
OLD MAN MAKING THAT YOUNG BOY WALK." SO HE GOT OFF
AND THEY BOTH WALKED ALONGSIDE THE DONKEY. SOME
PEOPLE SAW THEM AND SAID, "LOOK AT THOSE TWO IDIOTS
WALKING ALONGSIDE THAT DONKEY, SOMEBODY OUGHT TO
RIDE." SO THEY BOTH GOT ON THE DONKEY AND PEOPLE
SAID, "LOOK AT THOSE TWO PEOPLE ABUSING THAT POOR
DONKEY." LAST TIME THEY WERE SEEN THEY WERE
CARRYING THE DONKEY INTO TOWN! YOU CANT PLEASE
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EVERBODY. YOU'RE GONNA GET CRITICIZED BY PEOPLE @
HOME, @ WORK, @ SCHOOL. IT TAKES COURAGE TO STAND.
? ANYTIME YOU DISTURB THE COMFORTABLE, YOU WILL
CATCH CRITICISM. JESUS DID IT ALL THE TIME. HE WENT
RIGHT TO THE HEART OF THE MATTER NOT JUST FOR THIS
PARAPLEGIC, BUT HE WENT RIGHT TO THE HEART OF THE
PHARISEES. IT SAYS HE KNEW WHAT THEY WERE THINKING.
HE KNEW THAT THEY DID NOT HAVE THE HEARTBEAT OF
GOD. HE KNEW THAT THEY DID NOT SHARE THE SAME
COMPASSION THAT GOD HAD TOWARD THIS MAN. HE MADE
THEM UNCOMFORTABLE, AND SO FROM THIS POINT ON
THEIR CRITICISM OF HIM WOULD INTENSIFY. LET'S GO
BACK TO THE TEXT. VS. 27 TELLS US (CUE) LATER, AS JESUS
LEFT THE TOWN HE SAW A TAX COLLECTOR NAMED LEVI
SITTING AT HIS TAX COLLECTION BOOTH. "COME. BE MY
DISCIPLE." JESUS SAID TO HIM. SO LEVI GOT UP AND LEFT
EVERYTHING AND FOLLOWED HIM. THE NEXT THING WE SEE
IS THAT LEVI THROWS A PARTY. HE INVITES ALL OF HIS TAX
COLLECTING BUDDIES AND ALL THEIR DISREPUTABLE
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FRIENDS AND HE HAS JESUS AS A GUEST OF HONOR AT THIS
BIG PARTY. AND THE PHARISEES SHOW UP THERE. THEY
SAY, "WHAT IN THE WORLD ARE YOU DOING? EATING AND
DRINKING WITH TAX COLLECTORS AND SINNERS! WHAT ARE
YOU DOING HANGING OUT WITH THESE UNHOLY SCUM?
DONT YOU KNOW THAT REAL RELIGIOUS PEOPLE HANG OUT
AT THE SYNAGOGUE. THEY FAST AND THEY PRAY ON
MONDAYS AND THURSDAYS LIKE WE DO FROM SUN UP TO
SUN DOWN. THEY PRAY AT NOON, THREE, AND SIX PM.
THEY TITHE AND LET EVERYBODY KNOW THAT THEY DO.
THEY DRESS IN SACK CLOTHS, THEY WHITEWASH THEIR
FACES, THEY LOOK SOMBER ALL THE TIME, THEY CERTAINLY
DONT PARTY AND THEY WOULD NEVER PARTY WITH
SINNERS." AND JESUS ANSWERED THEM, (CUE 5:31 NLT)
HEY, "HEALTHY PEOPLE DONT NEED A DOCTOR. SICK
PEOPLE DO. I HAVE COME TO CALL SINNERS TO TURN FROM
THEIR SINS. NOT TO SPEND MY TIME WITH THOSE WHO
THINK THEY'RE ALREADY GOOD ENOUGH."
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? HERE'S POINT TWO: (CUE) IN THE FACE OF
JUDGEMENTALISM. JESUS COURAGEOUSLY CELEBRATED THE
WORTH OF PEOPLE.
? DID YOU NOTICE WHERE JESUS WAS? THIS WASNT A
CHURCH POT LUCK. THIS WAS A BASH THROWN BY A TAX
COLLECTOR AND ALL HIS BUDDIES. JESUS TOOK HIS
INFECTIOUS JOY. HE TOOK HIS INFECTIOUS LAUGHTER TO
THE PEOPLE THAT NEEDED IT MOST. HE MADE SURE THAT
THEY WOULD NOT MISS THE FACT THAT GOD IS PERSONAL
AND LOVING AND CAN BRING HOPE AND LAUGHTER TO LIFE.
HE WAS ABOUT TAKING THE GOOD NEWS TO PEOPLE THAT
NEEDED SOME GOOD NEWS IN THEIR LIVES. AND I HAVE
NOTICED THAT SO OFTEN CHURCHES GET SO INWARDLY
FOCUSED. JUST STAY IN THE HOLY HUDDLE. PARTY ON THE
INSIDE OF THE WALLS, BUT NEVER RUB SHOULDERS WITH
PEOPLE THAT MIGHT NEED A TOUCH FROM GOD. THEY'D
RATHER LAUGH WITH THE SAINTS AND STAY AWAY FROM
SINNERS. JUST PLAY IT SAFE INSIDE THE HOLY HUDDLE.
LET ME ASK YOU, WHAT WOULD YOU THINK OF A FOOTBALL
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TEAM THAT JUST HUDDLES ALL THE TIME? YOU WATCH THE
CLEVELAND BROWNS AND SAY, "THERE'S MY TEAM. DONT
THEY HUDDLE WELL? LOOK AT THAT THEY'RE HOLDING
HANDS. MAN I AM TELLING YOU MY TEAM CAN HUDDLE!"
BUT CAN THEY PLAY? FRIENDS LET ME TELL YOU THAT IN
THIS PLACE EVERY SUNDAY MORNING IT IS SUPPOSED TO BE
ONE GREAT HUDDLE. WE ARE TO BE ENCOURAGED, WE ARE
TO BE EQUIPPED, WE ARE TO EXPERIENCE GOD'S PRESENCE.
WE ARE TO BE INSPIRED, AND CHALLENGED, AND
COMFORTED, BUT WHEN IT'S OVER WE ARE TO PUT OUR
HANDS IN THE MIDDLE OF THE HUDDLE AND SAY, "LET'S GO
TAKE THE GOOD NEWS TO THE STREETS!" IT'S TIME TO
THROW SOME LEVI PARTIES AND INVITE THOSE PEOPLE
THAT NEED TO KNOW JESUS. LET'S READ WHAT JESUS, (CUE
LUKE 5:31,32 NLT) "HEALTHY PEOPLE DONT NEED A
DOCTOR. SICK PEOPLE DO. I HAVE COME TO CALL SINNERS
TO TURN FROM THEIR SINS, NOT TO SPEND MY TIME WITH
THOSE WHO THINK THEY'RE ALREADY GOOD ENOUGH."
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? I AM THINKING TODAY THAT MAYBE GOD IS CHALLENGING
YOU TO A FRESH NEW VISION FOR FAITH CHURCH [ASHLAND
FIRST UNITED METHODIST], A FRESH NEW VISION FOR YOUR
OWN LIFE. BUT IT WILL TAKE COURAGE, THE INSPIRING
COURAGE OF JESUS. LET'S PRAY....
Bilkert 141
WORKS CITED
Allen, Ronald J. "Preaching to Different Generations." Encounter 58 (Autumn 1997):
390-99.
Allen, Ronald J., and Richard W. Jensen. "Changing Assumptions for Preaching in the
New Millennium." Preaching 13 (Jan./Feb. 1998): 24-28.
Asbury Theological Seminary. 1 April 2002
<http://www.asburvseminarv.edu/catalog/programs.pdf>. p.42.
Bama, George. Babv Buster: The Disillusioned Generation. Chicago: Northfield
Publishing, 1994.
�
. "The Pulpit-Meister: Preaching to the New Majority." Preaching 12 (Jan./Feb.
1997): 11-13.
Baxandall, Michael. Painting and Experience in Fifteenth Century Italy: A Primer in the
Social History of Pictorial Style. Oxford, England: Oxford UP, 1988.
The Bible. New International Version. Wheaton, IL: Tyndale House, 1986.
The Bible. New Living Translation. Wheaton, IL: Tyndale House, 1996.
Blakemore, Stephen G. "New Worship Media for New Generations." Christian Ministry
Mar./Apr. 1997: 19-21.
Borg, Walter R., and Meredith Damien Gall. Educational Research. 3rd ed. New York:
Longman, 1979.
Boyd, Ken. "Technology in Ministry." Lecture to Beeson Pastors Class on Media and
Technology. Asbury Theological Seminary. Wilmore, KY. 9 Aug. 1999.
Brosius, Hans-Bemd, Wolfgang Donsbach, and Monika Birk. "How Do Text-Picture
Relations Affect the Informational Effectiveness of Television Newscasts?"
Journal of Broadcasting & Electronic Media (Spring 1996): 180-95.
Brown, Colin, ed. Dictionary of New Testament Theology Vol. 3. Grand Rapids:
Zondervan, 1986.
Brown, Sarah. Stained Glass an Illustrated History. London: Studio Edition, 1992.
Buechner, Frederick. Whistling in the Dark an ABC Theologized. San Francisco:
Harper & Row, 1988.
Burghardt, Walter J. "Saturday Night Live, Sunday Moming Deadly?" Homiletics 14
(Winter Oct. 1989): 1-4.
Bilkert 142
Cazalet, Mark. "The Dialectic between Art and Faith." Modem Believing 37 (Oct.
1996): 8-18.
Celek, Tim, Dieter Zander, and Patrick Kampert. Inside the Soul of a New Generation.
Grand Rapids: Willow Creek Resources, 1996.
Childers, Jana. Performing the Word, Preaching as Theatre. Nashville: Abingdon, 1998.
Duffett, Robert G. A Relevant Word Communicating the Gospel to Seekers. Valley
Forge: Judson, 1995.
Easum, William. Dancing with Dinosaurs: Ministry in a Hostile and Hurting World.
Nashville: Abingdon, 1993.
Easum, William, and Thomas G. Bandy. Growing Spiritual Redwoods. Nashville:
Abingdon, 1997.
Edwardson, Mickie, et al. "Audio Recall Immediately Following Video Change in
Television News." Joumal of Broadcasting & Electronic Media Fall 1992: 395-
410.
Edwardson, Mickie, Kurt Kent, and Maeve McConnell. "Television News Information
Gain: Videotex Versus a Talking Head." Joumal of Broadcasting & Electronic
Media 29.4 (1985): 367-78.
"Effectiveness of Visual Language Presentations." MacroVu, Inc. The Power of Visual
Language at Work. 22 Mar. 1999
<http://www.macrovu.comA^TVCInterEffectiveness.html>.
Farmer, Herbert H. The Servant of the Word. New York: Charles Scribner's Sons,
1942.
Fields, Doug, and Eddie James. Videos That Teach. Grand Rapids: Zondervan, 1999.
Finney, Paul Corby, ed. Seeing beyond the Word: Visual Arts and the Calvinist
Tradition. Grand Rapids: Eerdmans, 1999.
Ford, Kevin Graham. Jesus for a New Generation. Downers Grove, IL.: InterVarsity,
1995.
Graber, Doris A. "Seeing Is Remembering: How Visuals Contribute to Leaming from
Television News." Joumal of Communication (Summer 1990): 134-57.
Hamilton, Victor P. The Book of Genesis 1-17. Grand Rapids: Eerdmans, 1990.
Bilkert 143
Hampe, Barry. "Video Literacy Series: What Video Does Well in Education-and what
It Doesn't." Syllabus Magazine Aug. 1999. 22 Mar. 2000
<http://www.syllabus.com/syllabusmagazine/aug99_magfea.html>.
Hewitt, Garth. "Songs of the Forgotten." Sojourners May/June 1996: 21.
Hill, Robert, Jill Hill, and Hans Halberstadt. Stained Glass: Music for the Eye. Oakland,
CA: Scrimshaw, 1976.
Horn, Bob. "Visual Thinking and Visual Communication." 22 Mar. 2000
<http://www.macrovu.com/VTVCInterviewBobHom.html>.
Houtman, Comelius. Historical Commentary on the Old Testament. Vol. 3. Ancaster,
Ontario: Peters-Leuven, 2000.
Hybels, Bill, Stuart Briscoe, and Haddon Robinson. Mastering Contemporary
Preaching. Portland, OR: Multnomah, 1989.
Jasper, Tony. "Theology Reflects on the Arts." Epworth Review May 1996: 92-101.
Jesus of Nazereth. Dir. Franco Zeffirelli. Live Home Video, Inc., 1977.
Jurassic Park. Dir. Steven Spielberg. Universal Studios, 1993.
Kohlenberger, John R., ed. The Expanded Vine's Expository Dictionary of New
Testament Words. Minneapolis: Bethany House, 1984.
Lange, Nushka. "Worshipping God through Visual Imagery in Scripture." Pacific
Journal of Theology 9 (1993): 81-86.
Lucas, Bob. "Visual Language: Conveying Information in Instmction and on the Web."
Syllabus May 1999: 24-1-.
Male, Emile. The Early Churches of Rome. Trans. David Buxton. London: Emest Benn
Ltd., 1960.
Mason, Gene. "Tips for PowerPoint in Worship." Practical Ministry Innovations 31 July
2001. 3 Aug. 2001
<http://www.parrishgroup.com/pmi/issue_073 1 0 l/article_0 1 .html>.
McNulty, Ed. "Film, Parable and Preaching: Developing a Theology of Seeing."
Preaching 12 (Nov./Dec. 1996): 6-11.
Methesco. 1 April 2002. <http://www.mtso.edu/programs/degree.html>.
Miles, Margaret J. Image as Insight: Visual Understanding in Westem Christianity and
Secular Culture. Boston: Beacon, 1985.
Bilkert 144
Miller, Calvin. Market Place Preaching: How to Return the Sermon to Where It
Belongs. Grand Rapids: Baker Books, 1995.
Murchie, David N. "Where Words Cannot Go." Perspectives Nov. 1996: 13-16.
Newcomer, Carrie. "The Great 'Ah-Ha.'" Sojourners May/June 1996: 23-24.
Nichols, Aiden O. P. The Art of God Incarnate: Theology and Symbol from Genesis to
the Twentieth Century. New York: Paulist P, 1980.
Oppenheim, Lynn, Christine Kydd, and Vincent P. Carroll. "A Study of the Effects of
Overhead Transparencies on Business Meetings." Diss., Wharton Applied
Research Center, The Wharton School U of PA, 1981.
Ortberg, John, and Pam Howell. "Can You Engage Both Heart and Mind?" Leadership
20 (Spring 1999): 32-36.
Oswalt, John N. The Book of Isaiah Chapters 1-39. Grand Rapids: Eerdmans, 1986.
PowerPoint. Computer software. Redmond, WA: Microsoft.
Reid, Clyde. The Empty Pulpit. New York: Harper & Row, 1967.
Reid, Stephen Robert. "Postmodernism and the Function of the New Homiletic in Post-
Christendom Congregations." Homiletics 20 (Winter 1995): 1-13.
Restak, Richard. The Modular Brain, How New Discoveries in Neuroscience Are
Answering Age-Old Questions about Memory. Free Will. Consciousness, and
Personal Identity. New York: Charles Scribner's Son, 1994.
Richards, J. McDowell, ed. Soli Deo Gloria. Richmond, VA: John Knox P, 1968.
Richardson, Don. Eternity in Their Hearts. Ventura, CA: Regal Books, 1984.
Riegert, Eduard R. "What is Authoritative for the 'Post-modem' Listener?" Currents
in Theology and Mission 25 (Feb. 1998): 5-14.
Rogness, Michael. The Church Nobody Knows: The Shaping of the Future Church.
Minneapolis: Augsburg, 1971.
Rubin, Rebecca B., Philip Palmgreen, and Howard E. Sypher, eds. Source
Communication Research Measures: A Sourcebook. New York: Guilford P,
1994.
Schaller, Lyle E. The New Reformation Tomorrow Arrived Yesterday. Nashville:
Abingdon, 1995.
Bilkert 145
�
. "7 Trends Affecting You." Leadership 19 (Spring 1998): 95-97.
Schwartz, Christian A. Natural Church Development: A Guide to Eight Essential
Qualities of Healthy Churches. Carol Stream, IL: Church Smart Resources,
1996.
Shelley, Marshall, and Edward Gilbreath. "Invite Them into the Kitchen." Leadership
Joumal Winter 2000. 21 Apr. 2000
<http://www.christianitytoday.eom//le/2000/001/l.22.html>.
Slattery, Karen, and James T. Tiedge. "The Effect of Labeling Staged Video on the
Credibility of TV News Stories." Joumal of Broadcasting & Electronic Media
Summer (1992): 279-86.
Slaughter, Michael. Out on the Edge. Nashville: Abingdon, 1998.
Steinmetz, David. Calvin in Context. New York: Oxford UP, 1995.
Stoddard, Whitney S. Monasteries & Cathedrals in France: Medieval Architecture,
Sculpture, Stained Glass, Manuscripts, the Art of the Church Treasuries.
Middletown, CT: Wesleyan UP, 1966.
Stott, John R. W. Between Two Worlds: The Art of Preaching in the Twentieth
Century. Grand Rapids: Eerdmans, 1982.
Sweet, Leonard. Faithquakes. Nashville: Abingdon, 1994.
Turner, Timothy A. Preaching to Programmed People: Effective Communication in a
Media-Saturated Society. Grand Rapids: Kregel Resources, 1995.
United Theological Seminary. 1 April 2002. <http://www.united.edu/mdiv.html>.
Vogt, Paul W. Dictionary of Statistics and Methodology: A Nontechnical Guide for the
Social Sciences. Newbury Park, CA: SAGE, 1993.
Watt, James H., and Sjef A. van den Berg. Research Methods for Communication
Science. Boston,: Allyn and Bacon, 1995.
Webber, Robert. "Beyond Contemporary Worship: What the Next Generation Is Telling
Us." Worship Leader Mar./Apr. 2000: 12.
Wenham, Gordon J. Word Biblical Commentary, Genesis. Vol. 1. Waco: Word Books,
1994.
Weston, William Beau. "The Battle of Lexington and Wilmore." Christianity Today 1 1
Mar. 2002: 46-49.
Bilkert 146
Whiteman, Darrel. "North American Values and Worldview Themes." Lecture to
Beeson Pastors Class on Anthropology of American Culture. Asbury
Theological Seminary. Wilmore, KY. 20 Aug. 1999.
Whitney-Schenck, Marci. "Seeing Is Believing: Images for the Faith." The Chrisitan
Ministry Jan./Feb. 1996: 11-14.
Wiersma, William. Research Methods in Education: An Introduction. 6th ed. Boston:
Allyn and Bacon, 1995.
Wilson, Len. The Wired Church: Making Media Ministry. Nashville: Abingdon, 1999.
Witvliet, John. "At Play in the House of the Lord." Christianityonline. 4
Nov./Dec. 1998. 21 April 2000
<http://www.chistianitytoday.com/bc/8B6/8B6022.html>.
Wright, Timothy. A Community of Joy: How to Create Contemporary Worship.
Effective Church Series. Nashvillle: Abingdon, 1994.
Zaichkowsky, Judith L. "Conceptualizing Involvment." Joumal of Advertising 15.2
(1986): 4-I-.
�
. "Measuring the Involvement Constmct." Joumal of Consumer Research 12 (1985):
341-52.
Bilkert 147
WORKS CONSULTED
Allen, Ronald J. "As the Worldviews Turn: Six Key Issues for Preaching in a
Postmodern Ethos." Encounter 57 Winter (1996): 23-35.
Bouwsma, William J. John Calvin: A Sixteenth Century Portrait. New York: Oxford
UP, 1988.
Cross, F. L., and E. A. Livingstone, eds. The Oxford Dictionary of the Christian
Church. New York: Oxford UP, 1985.
Dobos, Jean, and John Dimmick. "Factor Analysis and Gratification Constructs."
Joumal of Broadcasting & Electronic Media 32.3 (1988): 335-50.
Dudley, Carl S. "Art Makes Belief." Christian Ministry 27 Jan.-Feb. (1996): 10.
Durkin, Mary Brian, Elizabeth Thompson, Margaret McCamant, and Patricia Medina.
"Keeping Modem Christian Art Alive." Christianity and the Arts Winter
1998: 56-58.
Exum, Cheryl J. "Beyond the Biblical Horizon: The Bible and the Arts." Biblical
Interpretation 6 Spring (1998): 259-65.
Goldsmith, Ronald E., and Janelle Emmert. "Measuring Product Category
Involvement: A Multitrait-Multimethod Study." Journal of Business Research
23 (1991): 363-71.
Green, Kenneth R., "A Strategy for Preaching for Contemporary Audiences." Diss.
Fuller Theological Seminary, 1998.
Harrell, David. "Post-ContemporaryWorship." Leadership 20 Spring (1999): 37-39.
Hunter, George G. EI. Church for the Unchurched. Nashville: Abingdon Press, 1996.
Lull, Timothy F. "Is Lutheranism Hostile to the Visual Arts?" Christianity and the
Arts Aug.-Oct. 1997: 6-9.
Milgrom, Jo. "Quest for Meaning: An Exercise in Visual Theology." Christianity and
the Arts Winter 1998: 29-32.
Moore, T. M. "Why We Need to Justify Christian Art to Christians." Christianity and
the Arts Spring 1998: 46-49.
"New Trends in Worship." Epworth Review 25 Jan. (1998): 10-13.
Bilkert 148
O'Siadhail, Michael. "Wise in Words: Art and Spirituality." Crux 33 Dec. (1997): 2-
15.
Perriccioli, Samuel D. "Redeeming a Culture in Need of Redemption: An Interview
with David Crowder." Worship Leader Mar./Apr. 2000: 29-33.
Restak, Richard. Brainscapes: An Introduction to What Neuroscience Has Learned
about the Structure. Function, and Abilities of the Brain. New York: Discover
Book-Hyperion, 1995.
Schmidt, Wayne. "The Value of Video." Leadership 20 Spring (1999): 43-46.
Tapia, Andres. "Reaching the First Post-Christian." Christianity Today 12 Sept. 1994:
18-21.
Terrell, Richard. "Reformation and the Visual Arts: A Crisis in Vision." Christianity
and the Arts Nov.-Jan. 1997, 1998: 36-f-.
Veith, Gene. "A New Creative Force." Christianity and the Arts. Nov.-Jan. 1997,
1998: 37-I-.
Wall, James. "The Pictures inside Our Heads." Christian Century 18-25 Mar. 1992:
291.
Whitney-Schenck, Marci. "Spirit of the Reformation." Christianity and the Arts Aug.-
Oct. 1997: 45-47.
